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Due to modern advances in medicine, the world’s population is tending
to live longer. Moreover, the welfare system in the public sector in developed
countries tends to create the need for health care, combined with tourism, in
order to explore new experiences. Therefore, health tourism has arisen to meet
that need. The services provided by hotel and resort spas are one of the tools
to increase demand in the tourism sector.

The aim of this research is to analyze the competitive strategies of four
hotel and resort spa businesses in Thailand, advertised in the Conde Nast
- Traveller Magazine between 2004 to 2006, as well as analyze the competitive
situation regarding this type of business. The findings indicated that the hotel

and resort spa business did not emphasize the counter-attack approach with
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regard to pricing strategy. However, they created competitive advantage by
creating differences in the services and products they offer. Moreover, they
paid attention to every step of their operation in order to satisfy the customers.
Overall, Thailand nowadays lacks personnel with the requisite knowledge. In
the long run, the country needs to accelerate the acceptance of standards of
service in hotel and resort spas in order to ensure the sustainable growth of the

global market.
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