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This research is in the form of a survey research, based on primary data
using the sampling method to produce a sample population of 400, and a

descriptive analysis.

The findings indicated that the population consisted of 216 males and
184 females, 54.00% and 46.00% respectively. Most of them were 41-50
years old, married, had a bachelor’s degree, did private business, and earned a
monthly income of 5,000-10,000 baht. It was found that most of the sample
population of tourists traveled domestically. The places most favored and
most visited were in the northern region. Most of the tourists sampled visited
Chiang Mai. The information they received regarding their travel plans was
by word of mouth. Their main purpose in traveling to Chiang Mai was for

purposes of relaxation and entertainment. They wanted to travel to places
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surrounded by a natural environment. The time they selected to visit these

places was the weekend. They visited Chiang Mai with relatives and family
members. They used private cars as vehicles for their travels. They visited
Chiang Mai for two days and stayed in hotels. Their traveling expenses were
from 2,001-3,000 baht. Their expenses involved, in descending order:

accommodation, traveling expenses, food and drinks respectively.

With regard to their attitudes toward factors influencing their decision
to visit Chiang Mai, it was found that the target population indicated that the
most influential factor was the appropriateness and beauty of the province.
The most important factor affecting the growth of the tourism industry in
Chiang Mai was the public relations campaign to promote tourism. Moreover,
it was indicated that Chiang Mai had the potential to be developed into a
leading tourist attraction of the region. The most important agency in
developing the tourism industry of Chiang Mai is the Tourism Authority of
Thailand.

With regard to testing the relationship between individual variables and
factors influencing the respondents’ decision to visit Chiang Mali, it was found
from the Chi-square test that individual variables, i.e. level of education,
occupation, and level of income, correlated with the expense variable of each
visit. Individual variables, i1.e. gender, age, status, level of education,
occupation and level of income, correlated with the distance/time of travel.

Individual variables, i.e. gender, age, status, level of education, occupation
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and level of income, correlated with the variable regarding variety of places.
The relationship among these variables was at a statistically significant level

of 95%.
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