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The research “Enhancement of the Standards for Adding Value to Products and
Tourism Services of Community Based Tourism Network in Nakhon Si Thammarat Province”
aimed 1) to study the SMEs supply chain of Baan Laem Homestay Mangrove Forest
Conservation and Ecotourism Community Enterprise and CBT Network in Nakhon Si
Thammarat Province 2) to develop the SMEs supply chain of Baan Laem Homestay Mangrove
Forest Conservation and Ecotourism Community Enterprise and CBT Network in Nakhon Si
Thammarat Province 3) to increase online marketing channels via the website of Baan Laem
Homestay Mangrove Forest Conservation and Ecotourism Community Enterprise and
Community Based Tourism Network (CBT Network) in Nakhon Si Thammarat Province 4) to
develop the contents for online marketing of Baan Laem Homestay Mangrove Forest
Conservation and Ecotourism Community Enterprise and CBT Network in Nakhon Si
Thammarat Province 5) to extend online marketing channels via the website of Baan Laem
Homestay Mangrove Forest Conservation and Ecotourism Community Enterprise and CBT
Network in Nakhon Si Thammarat Province 6) to enhance the product levels, add value to
community products and services of Baan Laem Homestay Mangrove Forest Conservation and
Ecotourism Community Enterprise and CBT Network in Nakhon Si Thammarat Province to reach

the standards

This is a mixed research. Research and development (R&D) is used as a research

methodology. Multi methods are used for data collection. Interviews and focus groups are



used as a qualitative research method whereas survey questionnaires are used as a
quantitative research method. The supply chain of Baan Laem Homestay Mangrove
conservation group can be categorized into 3 factors; namely, upstream, middle stream, and
downstream. It was found that for the upstream, the tourists showed the highest satisfaction
in the tourist attraction conservation dimension (x = 4.45). The tourists showed the highest
satisfaction for serving tourists respectively in the guiding dimension (x = 4.01). The tourists
showed the highest satisfaction for cleanliness and safety of the restrooms and bathrooms in
the accommodation/ homestay dimension (x = 4.06). The tourists showed the highest
satisfaction for services and recommendations about the mud spa in the mud spa service
dimension (x = 4.27). The tourists showed the highest satisfaction for delicious food in the
food dimension (x = 4.02 ). The tourists showed the highest satisfaction for features of products
in the community product dimension (x = 4.36). The tourists showed the highest satisfaction
for growing mangrove seedlings for reforestation in the small mangrove plantation dimension
(x = 3.99). Moreover, the research about developing online marketing channels of SMEs tried
to test the online marketing by using the website of CBT Network in Nakhon Si Thammarat
Province. This was for extending online marketing channels via the website of CBT Network in
Nakhon Si Thammarat Province. When analyzing the customers’ satisfaction towards Baan
Laem Homestay website, it was found that the website dimension encouraged the customers’
interest to come to Baan Laem Homestay (x = 4.35). The respondents are highly satisfied in
visiting Baan Laem Homestay website in every dimension, with the highest satisfaction for

image and color (x = 4.34).
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