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ABSTRACT

The objectives of this study, Behavior tourist education for develop tourism
route and services marketing strategy manner Buddha tourism in Mahasarakham province, were
1.) for study the behaviour of a tourist who has to build the administration travels Buddha manne.
And 2.) for study development trend service marketing strategies of the administration travels
Buddha manner, Buddhamongkol temple (Pha-geen temple) and Nadoon Buddria’s relics in
Mahasarakham province. The instrument of this study via a set of questionnaires and format of
observations were used to collected data from 800 samples, consisting of 400 Buddhamongkol
temple tourists and 400 Nadoon Buddria’s relics tourists. The collected data were analyzed by
used SPSS for windows of frequencies, percentages, means and standard deviation. The analyzed
ouftputs were the behavior of source tourist travels Buddha manner , and opinion data about the
administration travels Buddha manner. And hypotheses were tested by analysis of variance
(ANOVA).

The results of this study were as follows., The opinion of a tourist about the
service marketing strategies of the administration travels Buddha manner, Buddhamongkol
temple (Pha-geen temple) and Nadoon Buddria’s relics in Mahasarakham province were at the
high level of range.

From hypothesis tests, revealed hereby.

: A tourist who have the gender and income different, think about part
administration service marketing mix’s by the overall image of Nadoon Buddria’s relics in

Mahasarakham province not different at the level of 0.05.



: A tourist who have the age , education and occupation different , think about
part administration service marketing mix’s by the overall image of Nadoon Buddria’s relics in
Mahasarakham province different at the level of 0.05.

: A tourist who have the gender different, think about part administration
service marketing mix’s by the overall image of Buddhamongkol temple (Pha-geen temple) in
Mahasarakham province not different at the level of 0.05.

: A tourist who have the age , education, income and occupation different ,
think about part administration service marketing mix’s by the overall image of Buddhamongkol
temple (Pha-geen temple) in Mahasarakham province different at the level of 0.05.

: The behaviour of a tourist , amount side time the source travel , the vehicle
that use in the travel and the objective in the travel comes to travel that different , think about part
administration service marketing mix’s by the overall image of Nadoon Buddria’s relics in
Mahasarakham province not different at the level of 0.05

: The behaviour of a tourist , amount side time the source travel and the
vehicle that use in the travel that different , think about part administration service marketing
mix’s by the overall image of Buddhamongkol temple (Pha-geen temple) in Mahasarakham
province not different at the level of 0.05

: The behaviour of a tourist ,the objective in the travel comes to travel
different, think about part administration service marketing mix’s by the overall image of
Buddhamongkol temple (Pha-geen temple) in Mahasarakham province different at the level of
0.05

The researcher had taken the results of capability study of manner Buddha
tourism into account, and formulated into a set of 8 guidelines for services marketing strategy to
development in manner Buddha tourism as follows: Productand Services, Price, Place,

Promotion, Physical Evidence, Process , Packaging and Partner Ship,



