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Abstract

The objective of this research were ained to study and compare the tourists’
opinion toward home stay service in Nongkhai province and study the suggestion about hormte
stay service. The sample was tourist who came to visit home stay service consist of 350 persons
with non- probability sampling and select the sample by convenience sampling, The instrument
used for collect data was rating questionnaire. The statistic for analyze was frequency,
percentage, mean, standard deviation and testing hypothesis by independent samples (t-test) and
one-way ANOVA. (F-test)

The research result was found as follow;

1. The tourists’ opinion toward home stay service in Nongkhai province was found
as a whole and aspects in a high level. Arranging arithmetic mean from high to low namely; the
products, the place, the process service, the physical evident, the people, the price and the
promotion.

2. The tourists who was differential gender, occupation, education, times and
expense had an opinion toward home stay service in Nongkhai province differentially with non-
significant statistic. And who was differential age and income had an opinion differentially with
non-significant statistic at .05 levels. _

3, The suggestion about home stay service in Nongkhai province namely;
managing a good environment for resident, set an appropriate price, set location near
community, advertises on web site, set a safety and convenience in resident, set a service mind

and friendly. And set a non stop service.



