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ABSTRACT

The objectives of this study were to explore the foreign tourist’s decisional
feasibility for returning to visit Nongkhai Province, to study factors related to foreién
tourist’s decisional feasibility, to compare factors influencing decisional feasibility separated
by characteristic and attitude tourists, and to study suggestion for tour services. The sample
was 385 foreign tourists who visited Nongkhai, resuited from Taro Yamane formula and
sampling with accidental sampling method. The collected instrument was questionnaire with
checklist, ratting scale and opened end with reliability at 0,92 level. The statistic for analysis
was Frequency, Percentage, Median, Mode, Mean and Standard Deviation. Testing
hypothesis by Pearson’s Product Moment Correlation Coefficient, Independent Sample #test
and F-test {One- way ANOVA).

The research results were found as follow;

1. The foreigner’s attitude toward Nongkhai’s tour management was found as a
whole and aspects at the good level. Sorting arithmetic mean from high to low namely; food
and restaurant, friendship, accommodation, transportation convenience, tour and guide
services, migration convenience, safety, basic infrastructure and public utilities and
information services.

2. The tourist certainly had a confident to return again in a high level. To sort

score from high to low 4 sections namely; 8, 5, 10 and 6 in accordance with scores.



3. The tourist’s paying and attitude related to decisional feasibility for returning to
visit Nongkhai Province was considered positive (P< .01). And the relation was at low and

moderate accordingly.

4. The factors influenced to decisional feasibility for returning to visit Nongkhai
Province were (1) The marital status; the tourist who married or divorced would had more
decisional feasibility for returning, (2) The age; the tourist who was in 45 or upper would had
more decisional feasibility for returning, (3) The region; the tourist from Asia and Europe
would had more decisional feasibili-ty for returning, (4) Times; the tourist who visit Thailand
more than 10 times would had more decisional feasibility for returning, and (5) The paying;
the tourist who pay more would had more decisional feasibility for returning,

5. The suggestion for service management improvement was found as follow; should
have mission and authority care of safety in tourist’s life and property expediently, should
improve the signs or other information as English, the interior person should be can speak out
English in order to communicate a little bit, should improve the Migration service

convenience and should make a method to protect taking advantage of tourist especially

carfare.



