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ABSTRACT

The purposes of this applied ;;"h ;;* tostudy factors thar elfecr in the marketing

sllcccss of Thailand tourism business. The samples were 356 tourism companies from the total

population of 4,516 tourism companies in Thailand. The toot used in collecting data was

questionnailcs. Thc statistic used in analyzing the data were descriptive statistics and path anatysis at

the signiftcant level of 0.05. The rcsearch found that most of the sampling companies are limited

partnership corporations which have registered capital of more than 5,000,000 baht, operating period

5 - l0 years, and have more than 15 employees. Their main customers are foreign tourists. The resutt

of research hlpothesis testing was the entrepreneurship effecs in marketing suocess of Thailand

tourism business. This result was divided into direct effect of 0.336 and indirect effect through

competitivc advantagc. The compctitive advantage has also direct cffect in markcting success of

tourism business in Thailand equal (.237). The cntrepreneurship e(fect to competitive advantage equat

.873
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