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Abstract

The purpose of the research are to study Homestay tourism qualify; factor influence to
decision making to select Homestay tourism of people in Bangkok and suggest appropriate Homestay
tourism management. The study was conducted by using documentary research and survey of people
in Bangkok. Descriptive statistics, frequency, percentage, mean and standard deviation were
employed for the data analysis.

The study revealed that:

{1) Homestay tourism was mostly informed via internet. The contents included picture
illustrate, map, location, activity, Homestay standard, local food and product, Homeatsy knowledge,
accommodation, promotion, destination information and cost.

{2) Homestay tourism can categorize in 6 types are life style study, culture tourism, hatuial
tourism, agricultural tourism, art and architecture and health tourism, Homestay tourism expending

was 3 classify; facility, activity and enhance local income.

level. Their income was apﬁroximatély 5,061~10,000 baht a month. Most of them had participated

Homestay tourism. They were interested fo travel Homestay in North of Thailand for 3-4 days and
were spend money around 2001-3000 bath, The majority of samples expected to Homestay tourism

in local style study; enough activity, accommodation and restaurant; suitable price; fravel by

themselves; enhance Homestay; friendly and helpful host; clear and security accommodation;
(4) Level mean of the expected in Homestay tourism of the samples for each factors as

followed:

- Product-Homestay activity were expected temple tour, adventure activities;

- Price-financial and nonfinancial expense were expected reasonable price for
activity, accommodation and restaurant, more program selecting, standard price;

- Place-service encounter were expected ftravel by themsclves, good quality
direction and symbol, travel not longer than 4 hours;

- Promotion-tourism inform were expected public via Internet, two-way

communication among host and tourist, using alliance promotion, organize Homestay tourism fair;

- Process- service process were expected interesting activity, enough restaurant

accommodation, more information for making decision;




- People-host and local people were expected honesty, friendly, helpful,
destination knowledge and first aid place;

- Productivity and quality-value added were expected clean and seeurity
accomumodation, safety activity and Homestay standard;

- Physical evidence were expected greater and beautiful ecological, local

architecture conservation and preservation.

Keyword: Homestay, Product , Price, Place, Promotion, People, Productivity and quality,

Physical evidence




