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Abstract

Tourism development is currently focused on building Man Made attraction to
attract tourists with new and luxurious exotic. However, the numbers of tourists that
used the services is much less than expected. This research is intended to measure the
level of opinions of tourists for the servicing of Chiang Mai Night Safari which has
been categorized as a man made attraction. The data was. created by using 383
samples. The interview has been used as a tool in this data collection query. Statistics
used are descriptive statistics and statistical analysis to find the differences using SPSS
analysis program.

Research found that most of the samples are females aged b2twg@ryears
old and are students/tertiary students. They have income between 5,001-10,000 baht
per month with domicile in Chiang Mai, private homes, travel around using private
vehicles and received news of the Night Safari from outdoor billboards and other
advertisements.

The overall opinions of the group of samples for the services of Chiang Mai Night
Safari are very agreeable or satisfactory. Comments could be categorized as followed:
comments for the staff, comment the attractions and facility, and amenity service. But
the samples rated the price with.- medium level as the price for the entry tickets, food,
souvenirs are very high.

Results from the comparison between group of private data and data from the
samples that use services from Chiang Mai night Safari discovered that personal
factors by gender per comments towards personnel, location and services, amenities,
facilities and pricing have no relationships which shows the significant statistical level
at 0.05 and the results also found that the samples’ feedback of different ages have
regarding the personnel, facilities and services, amenities and the prices vary
significantly which shows the statistical level at 0.05. In addition, according to the
level of education, found that the samples have different education levels and feedback
of the overall service also different which shows no significant statistical level at 0.05.
When the levels have been modified by revenues, the noticeable points of the samples’

incomes are also differenthe results show that the samples do have different



opinions in the level of personnel and services, facilities and amenities, and prices of

which shows significant level of importance of statistical level at 0.05.





