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ABSTRACT

The purpose of the research was to assess visitor satisfaction level of the Samkampeang Hot
spring facility and its surrounding’s among foreign visitors’ and Thai visitor’s. The research tool used was
a questionnaire and 200 Thai visitors were surveyed and 100 foreign visitors were surveyed. The statistics

collected in this research were presented in percentage, mean and standard deviation form.

The finding’s revealed that the majority of the Thai visitor’s were female with.an age profile of
10- 20 while the majority of foreign visitor’s had an age profile of 41-50. Most of the Thai visitor’s
surveyed tended to be students while most of the foreign visitor’s were either employees or business
owners. The finding’s revealed that most of the Thai visitor’s polled resided in the north of Thailand and
their reason for visiting was relaxation, while the foreign visitor’s. mostly came from Europe and their
reason for visiting was travel. The majority of both foreign and Thai visitor’s were coming for the first
time and they traveled by personal car. Most Thai visitors knew about.Samkampheang hot springs from
family and friends while for foreign visitors it was a combination of family/friends and travel agents/ tour

companies.

The satisfaction level with the quality of mineral water among Thai visitor’s was high but there
was only a moderate level of satisfaction among the foreign visitor’s. Furthermore, when it came to the
facilities like accommodation, bathroom/toilets, open air hot springs and private bathing rooms the Thai
visitor’s gave a high satisfaction rating while the foreign visitor’s gave only a moderate rating. As for the
general surroundings such as the garden arrangement the landscaping Thai visitor’s also gave a high
satisfaction rating while the foreign visitor’s gave only a moderate rating, this was also the case when it
came to the satisfaction rating for the hot springs sitting area, traditional massage, food and beverage
kiosks, souvenir shops, security and parking and overall level of friendliness and professionalism of the
staff. It was also strongly recommended that the general level of cleanliness and overall hygiene of the

bathroom and toilets should be improved.








