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ABSTRACT

This research was a Participatory action research. approaching to quantitative and qualitative
technique. The objectives were to study the problems of community participation in promoting local
tourist attractions, to develop methodology of community participation in promoting local tourist
attractions, and to implement the strategy .of.community participation in promoting local tourist
attractions. The population was divided into two groups; First, the sampling of 250 family leaders who
lived in Moo 8 and Moo 9. Secondsthe sampling of 9 peoples who involved in promoting local tourist
attractions. The instruments were questionnaire regarding to community contribution and focus group
quidelines. The quantitative data were analyzed by percentage, mean, and standard deviation. The
qualitative data was analyzed by content analysis, the content of focus group interview was divided by
each individual commentary and present the result in essay format.

The finding suggests that the level of people participating in public relation was in medium range
which/the community had participated in designing public relation instrument and participated of
brochures distribution in the area of tourist attractions in Chachoengsao province. The promotion strategy
was-to generate community participation in public relations as follow:- 1) produce advertising bill
board; 2) provide brochures and leaflets, and 3) promote tourist attractions in “Chachoengsao Community
Administrative Organization Tourism Magazines.” After implementing the promotion strategy, the

number of tourists who visit Wat Hong Tong was increased by 40%
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