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The study on Chinese student’s attitude toward Thailand’s tourism image in the case of
Chengdu University, Sichuan Province, People’s Republic gf-China has applied the quantitative
research methed using questionnaire to collect the data“of to know about the Chinese student’s
attitude towards Thailand’s tourism. The study personaD has surveyed background; gender,
education, residence, family monthly income, personal expenses and travel experience in Thailand
to be analysis input. In addition, the study found out' which media the Chinese students chose 1o
acquire Thailand’s tourism information and also.analyzed their attitude toward Thailand Image.
Using a random sample set of 395 _people, the statistical methods in this stady included the

frequency of the mean and standard deviation, t-test, f-i¢st™and one-way analysis of variance
(ANOVA).

The analysis revealedithat 50.9 percent of therespondents are male, graduated bachelor
degree, from Sichuan province, family monthly.income lower than 3,000 RMB. Spend money per
month between 501-1,000 RMB. Most of them have never been to Thailand. Concemning the
frequency of using media to learn about Thailand’s tourism, it was found that they utilized the
internet the most and followed by:television, newspaper , brochure and the people who have been

to Thailand respectively.

The results of Hypothesis test found that the different individual background of gender,
education level, residence, family monthly income, personal expenses and travel’s experience to
Thailand has different attitudes about Thailand’s tourism image. The hypothesis was finally found
that there was significant between Thailand’s tourism image of the Chinese students and the

influences of the media in China are related.
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