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ABSTRACT

The objectives of this research are 1) to study Thai tourists’ behavior,
influential factors affecting their decisions, opinions and satisfaction in domestic
tourism; 2) to investigate the relationship between Thai tourists' personal data and
their behavior in domestic tourism; 3) to examine the relationship between influential
factors affecting Thai tourists' decision-making processes and their behavior in
domestic tourism; and 4) to analyze the relationship between Thai tourists' personal
data, opinions and satisfaction in domestic tourism. '

The closed-ended questionnaire was distributed among 400 domestic
subjects from ten districts of the greater Bangkok metropolis. The questionnaire was
designed to gather targeted data to be utilized as a collection mechanism of domestic
tourism behavior. Descriptive and inferential statistics namely Frequency, Percentage,
Mean, Standard Deviation , Chi-Square and One-way ANOVA  were used for data
analysis.

The results of the samplings indicate the following: First of all the .
research shows that Thai female tourists are likely to travel for entertainment and
relaxation purposes. Single female subjects with undergraduate degrees are likely to
prefer nature destinations, such as beaches and islands, to any man-made destinations.
Moreover, the research indicates that among influential factors affecting Thai tourists’
preferences on domestic tourism are product/service, price and promotion factors
respectively. The majority of the subjects believe that domestic travelling encourages
a speedy economic recovery. Also, the subjects are most satisfied with nature
destinations for tourism such as the beaches and islands. Second of all, the research
shows that the correlation between Thai tourists' personal data and their behavior in
domestic tourism is significant. Thirdly, the influential factors affecting Thai tourists’
decision-making has significance with regards to their behavior in domestic tourism.
The statistics indicate the significance of demographic and socioeconomic
segmentations on the subjects’ choice of destinations. Lastly, the correlation study of
personal data, opinions and satisfaction levels of domestic tourism is significant to the
subjects’ respective preferred destinations
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