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ABSTRACT

The objectives of this research were (1) to study the personal, marketing
and psychological factors of American and Canadian tourists, (2) to study the daily
expenses, length of stay and frequency of visits of American and Canadian tourists,
(3) to study factors influencing the decisions of American and Canadian tourists to
visit Thailand; and (4) to compare American and Canadian tourists attitudes towards
the tourism marketing factors of Thailand before and after visiting Thailand.

The research sample of 392 comprised 252 American tourists and 140
Canadian tourists. A random Quota Sampling technique was used to obtain the 392
subjects. This was a survey research, and the research instrument was a
questionnaire. Statistics used for research data analysis were percentage, mean,
standard deviation, t-test, factor analysis and multiple linear regression analysis.

The findings were (1) Most of American and Canadian tourists earned
annual income less than 39,999 USS$, got the most positive attitude towards the
natural places of Thailand and being encouraged to visit Thailand by tourism product,
(2) The average daily expenses of American and Canadian tourists is 64.9 USS, the
average length of stay is 21.09 days and the average frequency of visits is 2.87 times,
(3) Personal and marketing factors influenced the decisions of American and
Canadian tourists to visit Thailand; and (4) Attitudes towards the tourism marketing
factors of Thailand of American and Canadian tourists before and after visiting
Thailand were significantly different at a level of .05.
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