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ABSTRACT

This study was aimed at (1) to study demand of Thai tourist that travel to
tour in sakonnakhorn province, (2) to study the Relation ship between demand and
demography of Thai tourist group in Sakonnakhorn province, (3) to set marketing
Mix strategy in according with demand of Thai toruist that travel to tour in
Sakonnakhorn province

The samples consisted of government unit such as municipal government,
chamber of commerce, public relations, tourist company, Thai tourist amount 408
persons, SPSS/PC" computer program was used to calculate the percentage, chi
Square test.

The research findings showed that (1) demand of Thai Tourist who come
to tour in Sakolnakhorn Province 1.1) about tour source Thai Tourist want to tour the
Candle Castle tradition the most 1.2) about marketing channel Thai Tourist travel to
tour by private car equal to travel company bus 1.3) about pricing Thai Tourist want
the first class air-condition bus fee among 351-400 Bath/Person, plane duty among
1,601-1,700 Bath/Person, hotel charge among 301-500 Bath/Person, food expense per
day among 201-300 Bath/Person 1.4) about marketing promotion Thai Tourist know
* tour source by T.V. the most, program tour be the cause Thai Tourist come to tour in
Sakolnakrorn Province, the motive is the service of tour company, and want to rest in
hotel. (2) Demography characteristic relate to demand of Thai Tourist at significance
level .05 about tour source characteristic that was want, interval of plane duty, interval
of food expense per day. (3) Setting marketing Mix strategy in according with
demand of Thai tourist that travel to tour in Sakolnakhorm Province by 3.1)
advertising the candle castle tradition by television. 3.2) the chamber of commerce
must create relation to tour company in order to set program tour for Sakolnakhorn
Province. 3.3) the chamber of commerce must bring the data tell to owner of food
store, hotel in order to adjust about quality, service, price.
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