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ABSTRACT

The objectives of the study were (1) to study the behaviors of Thai tourists
coming to purchase products at the borderland near the Immigration Office, (2) to
compare the purchasing behaviors of the products in each category to the personal
behavior, and (3) to study recommendations or opinions on purchasing products at the
borderland near the Immigration Office.

The samples used in the study were randomly selected from 400 Thai tourists,
and were collected by quota. The tools employed were questionnaires and analysis of
data was based on frequency and percentage.

The results of the study were : (1) The tourists had visited the borderland near
the Immigration Office about 2-3 times to purchase products. They came by car and
bought products totaling not more than 5,000 baht each time. They spent 1-2 hours
and bought things for personal use. The reason for purchase was that the products
were cheap and they had obtained information from relatives and friends. (2) The male
tourists who responded to the questionnaires that bought spirits, beverages and
electrical appliances outnumbered the females. The female tourists who bought soft
drinks, snacks and local material (batik) outnumbered the males. Their age was
between 31-40 and they had their own businesses. The tourists income was between
5,000-10,000 baht monthly and most of them were from the South. (3) The
recommendations or purchasing were 1) They should be good quality products. The
price should be cheap and there should be varied or many types. Each product should
have the label, manufactured date and expiry date. The price should be reasonable and
under control. Convenience in car parking and safety in buying products should be
provided. Placing the products in order and good services should be provided too. 2)
The traders had to be able to speak Thai, English, Malay and Chinese languages. 3)
The Immigration Office should provide convenient border pass inspections and toilet
services.
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