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ABSTRACT

This research was aimed at studying: (1) the use of e-marketing communications by
Thai tourism entrepreneurs; (2) their opinions on their readiness to use e-marketing communications;
and (3) problems and obstacles encountered; and (4) their recommendations regarding the practice.

This qualitative research used in-depth interviews with guidelines to collect data from
12 purposively selected samples, three from each of four business groups: accommodation;
transportation; online sales and tourism agencies; and recreation. An analytic-descriptive approach

was used in data analysis.

It was found that: (1) Thai entrepreneurs use a variety of e-marketing communications
tools. First, they advertise over the Internet via banners, Web forums and board sponsorships, videos
and blogs. Second, they market their tourism products and conduct public relations over the Internet
via activities, online communities, replies to suggestions or questions and preparing their own blogs
and Web boards/forufns. Third, they hold marketing promotions in the form of discounts or coupons.
Finally, they use direct sales via e-newsletters; (2) Entrepreneurs are ready to drive e-marketing
communications at all steps ~ funding, materials, personnel, goods and services; (3) Problems and
obstacles of e-marketing communications include online payments, lack of skilled staff, inadequate
tools and network, incorrect information, being undercut by the competition, insufficient budgets and
a lack of recognition of e-marketing’s benefits among themselves; and (4) Recommendations for e-
marketing communications include cooperation, online alliances, keeping up to date with
technological improvements, seeking marketing opportunities in new innovations, using a

combination of technology and services and maintaining product image to create trust.
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