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ABSTRACT

The objectives of this research were to study (1) the current situation of
One Tambon One Product (OTOP) market in Phuket Province, (2) personal factors
affecting OTOP products in Phuket Province, and (3) marketing mix factors of GTOP
products in Phuket Province.

The data in this research were collected from 400 tourists both Thais and
foreigners in Phuket Province at ratio of 50:50 by using questionnaires with reliability
of 0.84. The statistics used for data analysis were percentage, mean, frequency,
standard deviation, Chi-square, t-test, ANOV A, and content analysis.

The research finding were; (1) Thai tourists had known OTOP products
more than foreign tourists at 66% whereas foreign tourists had known OTOP products
only 29%. (2) Both Thai and foreign tourists came to Phuket more than 3 times for
their holiday. They normally stayed in the hotels in Phuket. Their average ages were
25-35 years old and their occupations mostly were employees in various offices.
Annual incomes of Thai tourists were less than 100,000 baht and 200,001-500,000
baht for foreign tourists. and (3) overall marketing mix factors in term of product,
price, place, and promotion of tourists buying OTOP product in Phuket were at the
low level.

Keywords: Marketing Factors, One Tambon One Product, Tourist Market, Phuket



