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Abstract

The research aimed to study 1) how high-end British tourists sought their
travel information on Thailand; 2) factors that influenced their information seeking;
and 3) problems with their information seeking.

This study adopted a qualitative research approach. The data was collected
by face-to-face in-depth interviews with 18 high-end British tourists. The participants
were selected from various tourist destinations in Thailand from November 2008 to
July 2009. All interviewees had a yearly income over 50,000 pounds or 2.75 million
baht and daily expenses (accommodation excluded) of over 4,000 baht, Taylor’s
Information Use Environments (IUE) were used as a conceptual framework.

The key findings of the study were (1) The information that high-end
British tourists searched for most before travelling to Thailand was about airlines and
accommodations, respectively and they did this through the Internet. Travel
information for decision-making and information on attractions whilst travelling in
Thailand was searched from a combination of more than one source; for example,
they used the information from the Internet combined with that from travel agencies
to compare airfares and accommodation rates. They used information from the
Internet combined with that from guide books and social networks for travel
information for decision-making before travelling and used information from
brochures combined with that from knowledge from local people for information on
attractions whilst travelling in Thailand; (2) factors that influenced information
seeking of high-end British tourists were past travel experience, attitudes toward
Internet technology, social networks, domain of interest and access to information;
and, (3) the problems high-end British tourists encountered while they were seeking
information were related to quality and quantity of information, dead hyperlinks,
search time, Thai language websites, and online booking limitations.
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