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Abstract

The objectives of this study are to investigate: (1) Bangkok residents’ exposure to
domestic-tourism information; (2) the relationship between the residents’ exposure and their
attitudes toward domestic tourism; and (3) the relationship between their attitudes and their
domestic-tourism behaviors.

This survey used questionnaires to collect data from 400 Bangkok residents selected by
the multistage sampling method. Statistics consisting of percentages, means, frequencies, standard
deviations, t-tests and chi-square tests were used in data analysis.

Results: (1) Television was the most reported medium of the samples’ exposure to
tourism information. (2) The samples’ tourism-information exposure was related to attitudes
toward domestic tourism. (3) The samples’ attitudes toward domestic tourism were related to
domestic-tourism behavior in terms of their trip companions and the main purpose of the trip at a

significance level of 0.05.
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