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Abstract

The objectives of this independent study were to study: (1) basic information and
tourism resource of Rayong Province; and (2) management for tourism marketing in Rayong Province.

This study was a qualitative research by searching the secondary data of related documents
relating to Rayong Province in terms of basic infrastructure and tourism marketing during 2011 to
April 2012. The data were analyzed with knowledge in marketing and management.

The findings of the study were found that: (1) Rayong Province located in the good region,
had great potential in many aspects and high proportion of economic growth resulting partly from
tourism industry section. Due to Rayong Province has variety of tourism resources of natural attractions,
created attractions, heritage attractions and various activities particularly sea and agricultural tourism
as most important resources which tourists interested very much; (2) most of tourism products in
Rayong Province was similar to tourism products of other provinces but there were differences in
style which was unique of Rayong Province. There were various prices and channels were less.
For marketing promotion, the tourism operators focused on promotion within Rayong Province,
while the external promotion of usually occurred when there were important opportunities and

government officer were the supporters management and tourism marketing in Rayong Provience.
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