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Abstract

The objectives of this research were to study 1) stakeholders’ exposure to news
about historical tourism sites in Phetchaburi town; 2) perception of news about historical
tourism sites in Phetchaburi town; 3) the present image of historical tourism sites in
Phetchaburi town; and 4) the desired image of historical tourism sites in Phetchaburi town.

This was a qualitative research based on in-depth interviews with 32 key
informants, chosen through purposive sampling. The key informants came from 5 groups:
local tour guides, employees of the Tourism Authority of Thailand Phetchaburi office, local
leaders, local residents, and Thai tourists. Data were collected using an in-depth interview
form and analyzed through descriptive analysis.

The results showed that 1) the stakeholders were mainly exposed to news
about historical tourism sites in Phetchaburi town through personal media, public media,
and print media. They were exposed to news about history, characteristics, highlights,
points of interest and activities at the historical tourism sites. The frequency of exposure
was either as part of their everyday duties (daily or yearly) or ac hoc, when a tourism
activity was organized. 2) The stakeholders’ perceptions about the historic value of the
historic tourism sites, the tourism activities, facilities, and management of the tourism sites
varied depending on the stakeholders’ roles, responsibilities and interests. 3) The present
image of the historic tourism sites was that they are interesting and worth learning about,
but they lack management of tourism activities and facilities, and their selling points have
not been developed to match the demands of tourists. 4) The desired image is one of
providing opportunities for the public to participate in the conservation and development

of the tourism sites, and developing the sites as learning sites.
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