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52602748 : MAJOR : ENTREPRENEURSHIP

KEY WORD : EXPECTATION / SATISFACTION / THAI TOURIST/ BANGNAMPUENG
NARISA NILSAENG : EXPECTATION AND SATISFACTION OF THAI TOURIST

FOR BANGNAMPUENG FLOATING MARKETPHRAPRADAENG DISTRICT SAMUTHPRAKRAN

PROVINCE. INDEPENDENT STUDY ADVISOR : ASST.PROF. NOPPANON HOMSUD. 132 pp.

This research’s purpose is for studying the level of the expectation, and of the
pleasure of Thai tourists to bangnampueng floating market phrapradaeng district
samuthprakran province and for comparing the difference between the expectation and the
pleasure of Thai tourists to bangnampueng floating market phrapradaeng district
samuthprakran province.

Sample groups are Thai tourist visiting bangnampueng floating market,
phrapradaeng district samuthprakran province about 400 tourists by Convenience Sampling.
Tools using in this research is questionnaire, analysis of data by the statistics of frequency,

percentage, Mean; X, standard deviation, hypothesis test(T-test)

The result found that

1. The expecting level of Thai tourists visiting bangnampueng floating market is at
the high level. When it is considered about tourists’ side , they pay attention to the attractive
things; about the restaurant and the beverage’s side is the most. The pleasure level of Thai
tourists to bangnampueng floating market is general high. When each side is considered, it
found that tourists focus at the high level on all seven sides by emphasizing mostly the
restaurant and beverage and the attraction to tourists.

2. The expectation and the pleasure of Thai tourists to bangnampueng floating
market found that the expecting level of Thai toutists to bangnampueng floating market is
generally different from the pleasure statistically significant at the 0.05 level.

Program of Entrepreneurship Graduate School, Silpakorn University Academic Year 2010
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