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52602404 : MAJOR : ENTREPRENEURSHIP
KEY WORD : MARKETING MIX/PHYCOLOGICAL / BOUTIQUE HOTEL

NATTIKA RAKSANOR : FACTORS RELATING TO THE BEHAVIOR OF THAI
TOURISTS IN SELECTING THE BOUTIQUE HOTEL SERVICE IN HUA-HIN , PRACHUAP
KHIRI KHAN PROVINCE.. INDEPENDENT STUDY ADVISOR : ASST.PROF. DOWLOY
KANCHANAMANEESATHAIN. 152 pp.

This investigation aimed to study the factors which affected the behavior of Thai
tourists in selecting boutique hotels in Hua-Hin, Praduap khiri khan province. Two stages
sampling (both Judgment sampling and Quota sampling) in conjunction with a questionnaire
was used to gather the data from 385 tourists using the service at 17 boutique hotels in Hua-
Hin.

The results of this study were as follows:

The majority of the respondents were single female with the age ranging from 21-
30 years old. They had at least a bachelor degree in their education. They worked in the
office, with an average income between 10,001 and 20,000 Bath/month. They were the
residence of the provinces in the central region of Thailand, with the traveling and relaxing as
their goal for visiting Hua-Hin.

The result revealed that marketing mix and psychological factors highly affected
the decision of these tourists in selecting the boutique hotel in Hua-Hin.

The tourists opted to select the boutique hotel at Hua-Hin as their choice of
accommodation because they wished to experience Hua-Hin life-style. They booked to stay in
the boutique hotel based upon their preference of the room architecture, room service and its
facility. They made a reservation to secure the accommodation, either by contacting the hotel
in Hua-Hin or by getting in touch with a sell service of the hotel in Bangkok.

Most of them were a couple who were the first time client of these hotels, coming
to the hotels by their own vehicles. These tourists prepared to pay an accommodation cost at
the rate between 1,501-3,000 Baht/day, using their credit card as a mode of the payment.

The occupations, income, places of residency, objective of the visit, the marketing
mix and the psychological factor were all affected the behavior of Thai tourists in selecting
boutique hotel in Hua-Hin, with statistically significant difference (at 0.05).

The marketing mix and the psychological factor were highly related with the
statistical significant difference (at 0.05).

Program of Entrepreneurship Graduate School, Silpakorn University Academic Year 2010
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