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KEY WORD: PARTICIPATION / MANAGEMENT OF SUSTAINABLE TOURISM

SUTHATIP KHEMNOI: FACTORS AFFECTING PARTICIPATION IN THE
MANAGEMENT OF SUSTAINABLE TOURISM A CASE STUDY OF BANGLUNG MARKET,
AMPPHOE BANGLEN, NAKHON PATHOM PROVINCE. INDEPENDENT STUDY ADVISOR :
ASSOC.PROF. PRASOPCHAI PASUNON. 169 pp.

The objectives of this research were to study the levels of participation in the
management of sustainable tourism and study factors affecting participation in the
management of sustainable tourism of people in Banglung Market, Amphoe Banglen,
Nakhonpathom Province. The questionnaires from 350 people belong to Banglung Market,
Amphoe Banglen, Nakhonpathom Province. were analyzed with descriptive statistics which
are frequency, percentage, mean and standard deviation. In addition, inductive statistics
which are t — test, F —test (One — way Analysis of Variance) and Pearson’s Product Moment
Correlation Coefficient were also used to analyze independent and dependent variables.

The results of the environment of the community, commitment to the community
and participation in the management of sustainable tourism of people in Banglung Market,
Amphoe Banglen, Nakhonpathom Province are in the middle range.

The result of comparison of the participation in the management of sustainable
tourism by individual factor is found that these is contrast with no statistical significant. But for
comparison of period of occupation is contrast with significance.

The result of relation in the participation in the management of sustainable tourism
and the environment of the community, commitment to the community are in the same trend
with significant, which is low correlation.
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