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53602724 : MAJOR : ENTREPRENEURSHIP
KEY WORDS : FOREIGN TOURISTS / CONSUMING BEHAVIOR / ENTREPRENEURSHIP
OF THE RESTAURANTS

PORNPIT POONSRISAWAT : FOREIGN TOURISTS’ CONSUMING BEHAVIORS
AFFECT THE ENTREPRENEURSHIP OF RESTAURANTS IN KHAO SAN ROAD. THESIS
ADVISOR : THANINRAT RATTANAPONGPINYO Ph.D. 150 pp.

The objectives of this research were 1) to study foreign tourists’ consuming
behaviors 2) to study foreign tourists’ consuming behaviors affect the entrepreneurship of the
restaurants in Khao San Road. The samples were 351 foreign tourists, who stayed in
accommodations around Khao San Road, Rambutri Road, Samsean Road, Soi Trok Ma
Yom, Soi Sawatdee Inn. And interviewing 4 restaurant entrepreneurs in Khao San Road,
Rambutri Road and Soi Trok Ma Yom. The statistical data was analyzed through the program
SPSS/PC. The statistics used for analyzing data consisted of mean, percentage standard
deviation, t-test, F-test and chi-square test.

The findings were as follows 1) The majority of foreign tourists were European
tourists and were male and single between ages of 21 and 30. Most of them were
professional graduated in diploma with monthly salary of 601-900 USD 2) For the foreign
tourists' consuming behaviors, they preferred eating out with their friends who had taken part
in choosing restaurants. To have a meal was the main reason going to the restaurant. Thai
food was the menu that tourists usually ordered. The most favorite Thai food of foreign
tourists was Pad Thai, Pasta for the most favorite international food, Fruit Smoothies for most
favorite non-alcohol drink and Beer for most favorite alcohol drink. The samples visited a
restaurant two times per day during 19.01-21.00 o’clock and stayed more than 40 minutes
but not over an hour for each visit. They paid 6.1-9 USD for each visit. Restaurant on the road
side was the most popular restaurant type for tourists and they chose a restaurant by visiting
between 2 or 3 restaurants. Friends or relatives were the main sources to obtain information
about restaurants in Khao San Road. 3) Those tourists agreed restaurants in Khao San Road
with positive attitude in respect of product, price, place, promotion, people, process, physical
evidence and productivity and quality. 4) When it was classified the demographic information.
It found that there were differences which are nationality and income per month. 5) The
foreign tourists' consuming behaviors correlated with attitudes to the entrepreneurship of
restaurants in Khao San Road. 6) Entrepreneurs of restaurants in Khao San Road thought
that there were not problems in operating with foreign customers.

The suggestions of this research were as follows restaurant’s entrepreneurs
should have more promotion activities such as special menus promotions in festivals, and
entrepreneurs should focus on cleanness of the restaurants.
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