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14

52 13.00

126 31.50

57 14.25

22 5.50

114 28.50

29 7.25

2.7

1 8 – 14 130 32.50

2 1 – 7 104 26.00 3 15 – 21 

98 24.50 4 21 – 28 36 9.00

5 28 32 8.00 15

15

– 104 26.00

– 130 32.50

– 98 24.50

– 36 9.00

32 8.00

2.8

1 379

28.56 2 258 19.44

3 (Shopping) 225 16.95 4

142 10.70 5 131

9.87 131 9.87
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6 32 2.41 7

29 2.20 16

16

379 28.56

 / 258 19.44

(Shopping) 225 16.95

131 9.87

10.70

9.87

2. 1

2.

,

* *

2.9

1

24.00 2

18. 3

16. 4

15.00 5 10.75

6 10.00

7 5.00

17
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17

18.

24.00

16. 5

10.75

10.00

15.00

5.00

2.10

1 395

26.00 2 171 11.25 3

157 10.34 4 150

9.88 5 142 9.35 6

105 6.92 7 81 5.33 8

79 5.20 9 70

4.60 10 62 4.08 11

42 2.77 12 33

2.18 13 32 2.10 18
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18

395 26.00

171 11.25

157 10.34

150 9.88

142 9.35

105 6.92

81 5.33

79 5.20

70 4.60

62 4.08

42 2.77

33 2.18

32 2.10

1,519

* 1

“

” “

” “
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”

“

” “

”

2.11

1 /

97 24.25 97 24.25 2

76 19.00 3 (Shopping)

67 16.75 4 63

15.75 19

19

76 19.00

63 15.75

67 16.75

/ 97 24.25

97 24.25

2.12

1 / 243

21.12 2 239 20.77 3

155 13.47  4

145 12.60 5 100

8.69 6 83

 
 
 
 

 
 
 
 

 
 



98

7.22 7 58 5.03 8

47 4.08 9 33

2.86 10 24 2.08

24 2.08 20

20

/ 243 21.12

/ 239 20.77

/ 155 13.47

/ 145 12.60

100 8.69

83 7.22

58 5.03

47 4.08

/ 33 2.86

24 2.08

24 2.08

1,151

* 1 *

2.13

1 309 35.98

2 200 23.29 3 155

18.04 4 147 17.11 5

27 3.14 6 21

2.44 21

 
 
 
 

 
 
 
 

 
 



99

21

200 23.29

309 35.98

147 17.11

155 18.04

21 2.44

27 3.14

859

* 1 *

2.14

1 243 35.74

2 (Guest House) 189 27.79 3

99 14.56 4 (Apartment)

55 8.08 5 (Resort) 37 5.44

6 22 3.24 (Home

Stay) 22 3.24 7 13

1.91 22

 
 
 
 

 
 
 
 

 
 



100

22

243 35.74

189 27.79

99 14.56

37 5.44

55 8.08

/ / 22 3.24

22 3.24

13 1.91

680

* 1 *

2.15

1 269 28.38

2 215 22.67 3

199 20.99 4 138

14.56 5 68 7.17 6

59 6.23 23

23

269 28.38

/ 199 20.99

138 14.56

215 22.67

59 6.23

68 7.17

948

* 1 *

 
 
 
 

 
 
 
 

 
 



101

2.16

1 316

26.22 2 232 19.25 3

171 14.20 4 159 13.20

5 150 12.45 6

105 8.71 7 62

5.14 8 10 0.83 24

24

10 0.83

171 14.20

232 19.25

/ 316 26.22

150 12.45

159 13.20

/ 105 8.71

62 5.14

1,205

* 1 *

2.17

1 211 22.52

2 201 21.45 3

179 19.10 4 166

17.72 5 142 15.15 6

38 4.06 25

 
 
 
 

 
 
 
 

 
 



102

25

211 22.52

166 17.72

179 19.10

142 15.15

201 21.45

38 4.06

937

* 1 *

2.18

232 58.00

165 41.25 3

0.75 26

26

232 58.00

165 41.25

3 0.75

400

2.19

296 74.00

86 21.50

18 4.50 27

 
 
 
 

 
 
 
 

 
 



103

27

296 74.00

18 4.50

86 21.50

400

2 5

5.91

69

0 47

0

3

1

2 28

 
 
 
 

 
 
 
 

 
 



104

28

130 15.91

/ 120 14.69

/ 145 17.75

/ 46 5.63

14 1.71

6.00

10 1.22

157 19.22

85 10.40

61 7.47

817

* 1 *

“

”

“

” “

”

“

”

“ ”

 
 
 
 

 
 
 
 

 
 



105

1

52 19.19 2

44 16.24 3

38 14.02

4 34

12.55 5 32

11.81 6

27 9.96 % 7 16

5.90 8 12

4.43 9

10 3.69 10

6 2.21 29

29

1 52 19.19

2 44 16.24

3 38 14.02

4 34 12.55

5 32 11.81

 
 
 
 

 
 
 
 

 
 



106

29

6 27 9.96

7 16 5.90

8 12 4.43

10 3.69

10 6 2.21

271

“

”

“

” “

 
 
 
 

 
 
 
 

 
 



107

” “

”

“

”

30

30

1. 2.00 5.00 4.15 .71905

2. 2.00 5.00 4.03 .78312

3. 1.00 5.00 4.00 .86421

4. 1.00 5.00 3.80 .78934

5. 1.00 5.00 3.60 .87000

6. 1.00 5.00 3.56 .66919

7. 1.00 5.00 3.47 .77821

8. 1.00 5.00 3.41 .81459

9. 1.00 5.00 3.35 .86232

 
 
 
 

 
 
 
 

 
 



108

30 (Best 1981 : 179 –

187)

4.50 – 5.00 

3.50 – 4.49

2.50 – 3.49

1.50 – 2.49

1.00 – 1.49

4. .1 4.14

2 4.02

3 4.00

4 3.79

4. .5

3.60

6 3.55

7 3.47

8

3.41

9 3.34
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“ %

” “

”

“

” “

”

“

”

1.

2.

3.

4.

5.

6.

7.

 
 
 
 

 
 
 
 

 
 



110

6.1

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2
0

H0

1

1

2

30 30

15.15 % 14.85 %

60 60

30.30 % 29.70 %

11 13

5.56 % 6.44 %

22 23

 11.11 % 11.39 %

25 27

12.63 % 13.37 %

11 13

5.56 % 6.44 %

5 5

2.53 % 2.48 %

0.70

 
 
 
 

 
 
 
 

 
 



111

31

2

8 6

4.04 % 2.97 %

17 16

8.59 % 7.92 %

9 9

4.55 % 4.46 %

198 202

100 % 100 %

6.2

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

2

 
 
 
 

 
 
 
 

 
 



112

2

15

15 – 29 

30 – 44 45 – 59 

60

2

40 18 2

14.49 % 16.98 % 11.11 %

84 30 6

30.43 % 28.30 % 33.33%

19 4 1

6.88 % 3.77 % 5.56 %

35 9 1

12.68 % 8.49 % 5.56 %

34 14 4

12.32 % 13.21 % 22.22 %

13 9 2

4.71 % 8.49 % 11.11 %

7 3 0

2.54 % 2.83 % 0.00 %

11 3 0

3.99 % 2.83 % 0.00 %

22 10 1

7.97 % 9.43 % 5.56 %

11 6 1

3.99 % 5.66 % 5.56 %

276 106 18

100 % 100 % 100 %

10.35

 
 
 
 

 
 
 
 

 
 



113

6.3

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

3

3

2

43 15 2

14.58 % 16.67 % 13.33 %

90 26 4

30.51 % 28.89 % 26.67 %

18 6 0

6.10 % 6.67 % 0.00 %

34 9 2

11.53 % 10.00 % 13.33 %

40 11 1

13.56 % 12.22 % 6.67 %

16 6 2

5.42 % 6.67 % 13.33 %

9.06

 
 
 
 

 
 
 
 

 
 



114

3

2

8 2 0

2.71 % 2.22 % 0.00 %

12 2 0

4.07 % 2.22 % 0.00 %

23 8 2

7.80 % 8.89 % 13.33 %

11 5 2

3.73 % 5.56 % 13.33 %

295 90 15

100 % 100 % 100 %

6.4

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

4
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4

2

8 10 27 15

13.33 % 12.50 % 17.09 % 14.71 %

20 27 43 30

33.33 % 33.75 % 27.22 % 29.41 %

3 6 9 6

5.00 % 7.50 % 5.70 % 5.88 %

7 10 18 10

11.67 % 12.50 % 11.39 % 9.80 %

9 8 20 15

15.00 % 10.00 % 12.66 % 14.71 %

3 5 9 7

5.00 % 6.25 % 5.70 % 6.86 %

1 1 5 3

1.67 % 1.25 % 3.16 % 2.94 %

2 2 9 1

3.33 % 2.50 % 5.70 % 0.98 %

5 7 11 10

8.33 % 8.75 % 6.96 % 9.80 %

2 4 7 5

3.33 % 5.00 % 4.43 % 4.90 %

60 80 158 102

100 % 100 % 100 % 100 %

31.42
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6.5

H0 : 

H1 : 

2
- test (Chi - square test)

2

, 45 67.504 df) 45

2
> 67.504

2
55.15 67.504

H0

5

5

2

17 7 26 6 2 2

12.98 % 11.67 % 17.93 % 15.00 % 16.67 % 16.67 %

39 19 43 13 4 2

29.77 % 31.67 % 29.66 % 32.50 % 33.33 % 16.67 %

10 4 7 2 1 0

7.63 % 6.67 % 4.81 % 5.00 % 8.33 % 0.00 %

12 6 20 5 0 2

9.16 % 10.00 % 13.79 % 12.50 % 0.00 % 16.67 %

19 5 17 6 3 2

14.50 % 8.33 % 11.72 % 15.00 % 25.00 % 16.67 %

55.15
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35

2

6 5 8 3 1 1

4.58 % 8.33 % 5.52 % 7.50 % 8.33 % 8.33 %

4 2 3 0 0 1

3.05 % 3.33 % 2.07 % 0.00 % 0.00 % 8.33 %

1 3 10 0 0 0

0.76 % 5.00 % 6.90 % 0.00 % 0.00 % 0.00 %

15 6 7 4 0 1

11.45 % 10.00 % 4.83 % 10.00 % 0.00 % 8.33 %

8 3 4 1 1 1

6.11 % 5.00 % 2.76 % 2.50 % 8.33 % 8.33 %

131 60 145 40 12 12

100 % 100 % 100 % 100 % 100 % 100 %

6.6

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

6
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6

2

18 10 13 10 9

15.79 % 15.38 % 14.13 % 15.38 % 14.06 %

35 18 27 19 21

30.70 % 27.69 % 29.35 % 29.23 % 32.81 %

8 5 4 4 3

7.02 % 7.69 % 4.35 % 6.15 % 4.67 %

12 5 13 7 8

10.53 % 7.69 % 14.13 % 10.76 % 12.50 %

15 10 12 7 8

13.16 % 15.38 % 13.04 % 10.76 % 12.50 %

7 4 4 5 4

6.14 % 6.15 % 4.35 % 7.69 % 6.25 %

3 2 4 0 1

2.63 % 3.08 % 4.35 % 0.00 % 1.56 %

17.74
 
 
 
 

 
 
 
 

 
 



119

36

2

2 0 6 4 2

1.75 % 0.00 % 6.52 % 6.15 % 3.13 %

9 6 6 6 6

7.89 % 9.23 % 6.52 % 9.23 % 9.38 %

5 5 3 3 2

4.39 % 7.69 % 3.26 % 4.62 % 3.13 %

114 65 92 65 64

100 % 100 % 100 % 100 % 100 %

6.7

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

7
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7

(US$)

10,000

10,001  20,000

20,001

30,000

30,001

40,000

40,001

50,000

50,001

2

19 16 12 13

14.84 % 16.84 % 13.79 % 14.44 %

36 29 28 27

28.13 % 30.53 % 32.18 % 30.00 %

9 5 5 5

7.03 % 5.26 % 5.75 % 5.56 %

17 12 8 8

13.28 % 12.63 % 9.20 % 8.89 %

17 11 12 12

13.28 % 11.58 % 13.79 % 13.33 %

7 4 7 6

5.47 % 4.21 % 8.05 % 6.67 %

5 2 1 2

3.91 % 2.11 % 1.15 % 2.22 %

6.76

 
 
 
 

 
 
 
 

 
 



121

37

(US$)

10,000

10,001  20,000

20,001

30,000

30,001

40,000

40,001

50,000

50,001

2

6 4 2 2

4.69 % 4.21 % 2.30 % 2.22 %

8 8 7 10

6.25 % 8.42 % 8.05 % 11.11 %

4 4 5 5

3.13 % 4.21 % 5.75 % 5.56 %

128 95 87 90

100 % 100 % 100 % 100 %

7

1.

2.

3.

4.

5.

6.

7.
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7.1

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0 38

38

2

139 134

70.20 % 66.34 %

24 32

12.12 % 15.84 %

8 6

4.04 % 2.97 %

12 11

 6.06 % 5.45 %

8 10

4.04 % 4.95 %

7 9

3.54 % 4.46 %

198 202

100 % 100 %

1.95 
 
 
 

 
 
 
 

 
 



123

7.2

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

 0.05 39

39

15

15 – 29 

30 – 44 45 – 59 

60

2

188 74 11

68.12 % 69.81 % 61.11 %

48 7 1

17.39 % 6.60 % 5.60 %

7 5 2

2.54 % 4.72 % 11.11 %

15 5 3

5.43 % 4.72 % 16.67 %

8 9 1

2.90 % 8.49 % 5.60 %

10 6 0

3.62 % 5.66 % 0.00 %

276 106 18

100 % 100 % 100 %

22.73

*  0.05
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7.3

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

 0.05 0

0

2

206 59 8

69.83 % 65.56 % 53.33 %

49 6 1

16.61 % 6.67 % 6.67 %

8 6 0

2.71 % 6.67 % 0.00 %

15 5 3

5.08 % 5.56 % 20.00 %

9 6 3

3.05 % 6.67 % 20.00 %

8 8 0

2.71 % 8.89 % 0.00 %

295 90 15

100 % 100 % 100 %

32.99

*  0.05
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7.4

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

1

1

2

35 62 103 73

58.33 % 77.50 % 65.19 % 71. 57 %

12 8 25 11

20.00 % 10.00 % 15.82 % 10.78 %

4 1 5 4

6.67 % 1.25 % 3.16 % 3.92 %

4 2 8 9

6.67 % 2.50 % 5.06 % 8.82 %

21.59
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1

2

4 2 7 5

6.67 % 2.50 % 4.43 % 4.90 %

1 5 10 0

1.67 % 6.25 % 6.33 % 0.00 %

60 80 158 102

100 % 100 % 100 % 100 %

7.5

H0 : 

H1 : 

2
- test (Chi - square test)

2

, 5 7.652 df) 5

2
> 7.652

2
46.90 7.652

H0

 0.05 2

 
 
 
 

 
 
 
 

 
 



127

2

2

96 32 102 28 6 9

73.28 % 53.33 % 70.34 % 70.00 % 50.00 % 75.00 %

15 13 16 7 5 0

11.45 % 21.67 % 11.03 % 17.50 % 41.67 % 0.00 %

0 5 8 0 0 1

0.00 % 8.33 % 5.52 % 0.00 % 0.00 % 8.33 %

8 4 8 2 1 0

6.11 % 6.67 % 5.52 % 5.00 % 8.33 % 0.00 %

4 6 6 0 0 2

3.05 % 10.00 % 4.13 % 0.00 % 0.00 % 16.67 %

8 0 5 3 0 0

6.11 % 0.00 % 3.45 % 7.50 % 0.00 % 0.00 %

131 60 145 40 12 12

100 % 100 % 100 % 100 % 100 % 100 %

46.90

*  0.05

7.6

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2
3

 
 
 
 

 
 
 
 

 
 



128

H0

 0.05 3

3

2

78 42 59 44 50

68.42 % 64.62 % 64.13 % 67.69 % 78.13 %

16 2 20 12 6

14.04 % 3.08 % 21.74 % 18.46 % 9.38 %

5 6 0 2 1

4.39 % 9.23 % 0.00 % 3.08 % 1.56 %

6 2 9 2 4

5.26 % 3.08 % 9.78 % 3.08 % 6.25 %

5 9 0 2 2

4.39 % 13.85 % 0.00 % 3.08 % 3.13 %

4 4 4 3 1

3.51 % 6.15 % 4.35 % 4.62 % 1.56 %

114 65 92 65 64

100 % 100 % 100 % 100 % 100 %

33.08

*  0.05

 
 
 
 

 
 
 
 

 
 



129

7.7

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

 0.05 4

4

(US$)

10,000

10,001  20,000

20,001

30,000

30,001

40,000

40,001

50,000

50,001

2

80 70 56 67

62.50 % 73.68 % 64.37 % 74.44 %

30 12 7 7

23.44 % 12.63 % 8.05 % 7.78 %

0 3 8 3

0.00 % 3.16 % 9.20 % 3.33 %

11 3 5 4

8.59 % 3.16 % 5.75 % 4.44 %

45.65
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4

(US$)

10,000

10,001  20,000

20,001

30,000

30,001

40,000

40,001

50,000

50,001

2

0 3 9 6

0.00 % 3.16 % 10.34 % 6.67 %

7 4 2 3

5.47 % 4.21 % 2.30 % 3.33 %

128 95 87 90

100 % 100 % 100 % 100 %

*  0.05

8

1.

2.

3.

4.

5.

6.

7.
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8.1

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

5

5

2

36 38

18.18 % 18.81 %

47 49

23.74 % 24.26 %

34 33

17.17 % 16.34 %

19 24

9.59 % 11.88 %

25 15

12.63 % 7.43 %

3.59
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5

2

28 32

14.14 % 15.84 %

9 11

4.55 % 5.45 %

198 202

100 % 100 %

8.2

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

6
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6

15

15 – 29 

30 – 44 45 – 59 

60

2

52 20 2

18.84 % 18.87 % 11.11 %

66 25 5

23.91 % 23.58 % 27.78 %

48 16 3

17.39 % 15.09 % 16.67 %

27 13 3

9.78 % 12.26 % 16.67 %

27 11 2

9.78 % 10.38 % 11.11 %

40 18 2

14.49 % 16.98 % 11.11 %

16 3 1

5.80 % 2.83 % 5.56 %

276 106 18

100 % 100 % 100 %

3.85
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8.3

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

7

7

2

57 14 3

19.32 % 15.56 % 20.00 %

72 21 3

24.41 % 23.33 % 20.00 %

51 14 2

17.29 % 15.56 % 13.33 %

29 11 3

9.83 % 12.22 % 20.00 %

29 9 2

9.83 % 10.00 % 13.33 %

4.53
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7

2

43 15 2

14.58 % 16.67 % 13.33 %

14 6 0

4.73 % 6.67 % 0.00 %

295 90 15

100 % 100 % 100 %

8.4

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

48
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48

2

11 16 27 20

18.33 % 20.00 % 17.09 % 19.61 %

13 23 36 24

21.67 % 28.75 % 22.78 % 23.53 %

10 14 26 17

16.67 % 17.50 % 16.46 % 16.67 %

6 6 16 15

10.00 % 7.50 % 10.13 % 14.71 %

6 6 20 8

10.00 % 7.50 % 12.66 % 7.84 %

8 12 25 15

13.33 % 15.00 % 15.82 % 14.71 %

6 3 8 3

10.00 % 3.75 % 5.06 % 2.94 %

60 80 158 102

100 % 100 % 100 % 100 %

7.81
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8.5

H0 : 

H1 : 

2
- test (Chi - square test)

2

, 30 43.772 df) 30

2
> 43.772

2
28.75 43.772

H0

49

49

2

30 12 21 8 2 1

22.90 % 20.00 % 14.48 % 20.00 % 16.67 % 8.33 %

32 14 38 8 3 1

24.43 % 23.33 % 26.21 % 20.00 % 25.00 % 8.33 %

24 10 23 8 2 0

18.32 % 16.67 % 15.86 % 20.00 % 16.67 % 0.00 %

16 8 12 3 2 2

12.21 % 13.33 % 8.28 % 7.50 % 16.67 % 16.67 %

28.75
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49

2

7 6 20 3 0 4

5.34 % 10.00 % 13.79 % 7.50 % 0.00 % 33.33 %

17 6 24 7 3 3

12.98 % 10.00 % 16.55 % 17.5 % 25.00 % 25.00 %

5 4 7 3 0 1

3.82 % 6.67 % 4.83 % 7.50 % 0.00 % 8.33 %

131 60 145 40 12 12

100 % 100 % 100 % 100 % 100 % 100 %

8.6

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

0
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0

2

23 8 17 13 13

20.18 % 12.31 % 18.47 % 20.00 % 20.31 %

27 18 22 14 15

23.68 % 27.69 % 23.91 % 21.54 % 23.44 %

19 10 15 11 12

16.67 % 15.38 % 16.30 % 16.92 % 18.75 %

15 9 6 8 5

13.16 % 13.85 % 6.52 % 12.31 % 7.81 %

10 8 10 6 6

8.77 % 12.31 % 10.87 % 9.23 % 9.38 %

8.68
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0

2

16 10 15 10 9

14.04 % 15.38 % 16.30 % 15.38 % 14.06 %

4 2 7 3 4

3.51 % 3.08 % 7.61 % 4.62 % 6.25 %

114 65 92 65 64

100 % 100 % 100 % 100 % 100 %

8.7

H0 : 

H1 : 

2
- test (Chi - square test)

2

, df)

2
>

2

H0

1

 
 
 
 

 
 
 
 

 
 



141

1

(US$)

10,000

10,001  20,000

20,001

30,000

30,001

40,000

40,001

50,000

50,001

2

25 17 15 17

19.53 % 17.89 % 17.24 % 18.89 %

31 21 22 22

24.22 % 22.11 % 25.29 % 24.44 %

22 16 13 16

17.19 % 16.84 % 14.94 % 17.78 %

10 10 11 12

7.81 % 10.53 % 12.64 % 13.33 %

13 11 9 7

10.16 % 11.57 % 10.34 % 7.78 %

19 14 13 14

14.84 % 14.74 % 14.94 % 15.56 %

8 6 4 2

6.25 % 6.32 % 4.60 % 2.22 %

128 95 87 90

100 % 100 % 100 % 100 %

5.43
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9

1.

2.

3.

4.

5.

6.

7.

9.1

H0 :

H1 : 

2
- test (Chi - square test)

2

12.32 df) 4 p-value 0.015 H0

 0.05

52

52

(Shopping)

 %  % %  %  %  %

29 31 45 47 50 202

14.36 % 15.35 % 22.28 % 23.27 % 24.75 % 100 %

2

12.32

*  0.05
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9.2

H0 : 

H1 : 

2
- test (Chi - square test)

2

22.32 df) 16 p-value 0.033

H0  0.05

53

53

(Shopping)

1 0 1 2 0 4

5 00 % 0 00 % 25 0 % 50 00 % 0 00 %  %

49 47 39 74 63 272–

18.01 % 17.28 % 14.34 % 27.21 % 23.16 % 100 %

24 14 19 18 31 106–

22.64 % 13.21 % 17.92 % 16.98 % 29.25 % 100 %

2 2 5 2 2 13–

15.38 % 15.38 % 38.46 % 15.38 % 15.38 % 100 %

0 0 3 1 1 5

0.00 % 0.00 % 60.00 % 20.00 % 20.00 % 100 %

2

22.32

*  0.05
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9.3

H0 : 

H1 : 

2
- test (Chi - square test)

2

34.65 df) 12 p-value 0.001

H0

 0.01 54

54

(Shopping)

54 53 33 81 74 295

18 31 % 17 97 % 11 18 % 27 46 % 5 08 %  %

20 8 29 15 18 90

22.22 % 8.89 % 32.22 % 16.67 % 20.00 % 100 %

1 2 2 1 3 9

11.11 % 22.22 % 22.22 % 11.11 % 33.33 % 100 %

1 0 3 0 2 6

16.67 % 0.00 % 50.0 % 0.00 % 33.33 % 100 %

2

34.65

**  0.01
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9.4

H0 : 

H1 : 

2
- test (Chi - square test)

2

28.26 df) 16 p-value 0.029

H0

0.05 55

55

(Shopping)

1 0 0 2 1 4

5 00 % 0 00 % 0 0 % 50 00 % 5 00 %  %

18 9 6 15 8 56

32.14 % 16.07 % 10.71 % 26.78 % 14.29 % 100 %

16 7 17 21 19 80

20.00 % 8.75 % 21.25 % 26.25 % 23.75 % 100 %

24 32 31 39 32 158

15.19 % 20.25 % 19.62 % 24.68 % 20.25 % 100 %

17 15 13 20 37 102

16.67 % 14.71 % 12.75 % 19.61 % 36.27 % 100 %

2

28.26

*  0.05
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9.5

H0 : 

H1 : 

2
- test (Chi - square test)

2

58.21 df) 20 p-value 0.000

H0

0.01 56

56

(Shopping)

16 21 15 30 49 131

12 21 % 16 03 % 11 45 % 2 9 % 37 40 %  %

12 12 12 6 18 60

20.00 % 20.00 % 20.00 % 10.00 % 30.00 % 100 %

32 17 29 48 19 145

22.07 % 11.72 % 20.00 % 33.10 % 13.10 % 100 %

11 10 2 10 7 40

27.50 % 25.00 % 5.00 % 25.00 % 17.50 % 100 %

1 1 5 2 3 12

8.33 % 8.33 % 41.67 % 16.67 % 25.00 % 100 %

4 2 4 1 1 12

33.33 % 16.67 % 33.33 % 8.33 % 8.33 % 100 %

2

58.21

**  0.01
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9.6

H0 : 

H1 : 

2
- test (Chi - square test)

2

69.02 df) 36 p-value 0.001

H0  0.01

57

57

(Shopping)

11 10 14 14 27 76

14 47 % 13 16 % 18 42 % 18 42 % 35 53 %  %

10 3 9 12 8 42

23.81 % 7.14 % 21.43 % 28.57 % 19.05 % 100 %

22 18 12 24 16 92

23.91 % 19.57 % 13.04 % 26.09 % 17.39 % 100 %

3 5 7 4 4 23

13.04 % 21.74 % 30.43 % 17.39 % 17.39 % 100 %

8 8 5 3 14 38

21.05 % 21.05 % 13.16 % 7.89 % 36.84 % 100 %

9 10 7 27 12 65

13.85 % 15.38 % 10.77 % 41.54 % 18.46 % 100 %

0 0 2 0 0 2

0.00 % 0.00 % 100.00 % 0.00 % 0.00 % 100 %
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57

(Shopping)

1 0 1 0 0 2

50.00 % 0.00 % 50.00 % 0.00 % 0.00 % 100 %

1 0 6 0 1 8

12.50 % 0.00 % 75.00 % 0.00 % 12.50 % 100 %

11 9 4 13 15 52

21.15 % 17.31 % 7.69 % 25.00 % 28.85 % 100 %

2

69.02

**  0.01

9.7

H0 : 

H1 : 

2
- test (Chi - square test)

2

42.67 df) 20 p-value 0.002

H0

0.01 58
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58

US$

(Shopping)

26 19 13 24 12 94

10,000 7 66 % 20 21 % 13 83 % 25 53 % 1 77 %  %

5 6 8 8 7 3410,001 –20,000

14.71 % 17.65 % 23.53 % 23.53 % 20.59 % 100 %

9 10 11 37 28 9520,001–30,000

9.47 % 10.53 % 11.58 % 38.95 % 29.47 % 100 %

17 14 18 14 24 8730,001–40,000

19.54 % 16.09 % 20.69 % 16.09 % 27.59 % 100 %

15 10 12 10 13 6040,001–50,000

25.00 % 16.67 % 20.00 % 16.67 % 21.67 % 100 %

4 4 5 4 13 30

50,001 13.33 % 13.33 % 16.67 % 13.33 % 43.33 % 100 %

2

42.67

**  0.01
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(Mixed Methodology) 1)

 2) 

400 6

In-depth Interview)

(Descriptive Statistic) (Frequency) (Percentage) ( X )

(Standard Deviation : S.D.)

 (Nominal Scale) 
2

– test :           

Chi - square test) (Opened Form) 

(Qualitative data) (Content Analysis)

1.

50.50 49.50

15 – 29 68.00 73.75
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23.00 US$20,001 – US$30,000  23.75
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82.00

36.93

30.00 68.25

85.00 31.50

8 – 14 32.50
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26.00
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35.98

35.74 28.38
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Questionnaire

Tourism Behaviour of Foreign Tourists in Thailand

Instruction  Please tick in the  below that is the most reality.

Part 1 Personal Information

1. Gender                                                                                                                                                   

 Male  Female                                                   

2. Age                                                                                                                                                   

 Less than 15 years  15 – 29 years

 30 – 44 years  45 – 59 years

 60 years or more

3. Marital Status                                                                                                                                   

 Single  Married

 Divorced / Separated  Widowed

4. Education                                                                                                                                         

 Under high school  High school

 Diploma or Vocational degree  Bachelor Degree

 Higher than Bachelor Degree  Others(Specify)…………………………..

5. Nationality                                                                                                                                         

 European American & Latin American & Canadian

 Asian Australian or New Zealander

 African Middle East

6. Occupation                                                                                                                                       

 Professional (Doctor, Lawyer, Engineer  and Nurse) 

 Administrative and Managerial  Student and Children

 Commercial personal  Government and Military personnel

 Company Officer or Employee  Retired and Unemployed

 Agricultural workers  Housewife or Unpaid family

Other (Specify)……………………………………………………………………..

 
 
 
 

 
 
 
 

 
 



7. Income per year (After Tax)                                                                                                                            

Less or Equal US$10,000 US$10,001 – US$20,000

US$20,001 – US$30,000  US$30,001 – US$40,000

US$40,001 – US$50,000 US$50,001 and over

Part 2  Tourism Behaviour

8. Is this your first trip to Thailand ?                                                                                                    

 Yes  No

9. How did you hear about Thailand ? (Tick more than one choice)                                         

 Television / Radio  People’s suggestion / Friend / Relatives    

 Exhibition  Newspaper / Magazine / Tour Journal

 Internet  Travel agent

Others(Specify)…………………………………………………………………….

10. What is the main factor made you choose to visit Thailand ? (To be arrange in the order 1 – 3)

 Tourist attractions Thai culture  and Thai lifestyle                                                

 Thai art  Cost of living in Thailand

 Thai goods and souvenir                 Thai food

 Thai massage  Safety

 Unnecessary Visa  Landscape

 Others(Specify)………………………………………………………………….

11. What is the your main purpose of visiting Thailand ? (To be arrange in the order 1 – 3)                                    

 Tourism / Holiday / Relax  Cultural Interchange                 

 Conference / Seminar  Visit friend or Relatives                          

 Business  Others(Specify)……………………………

12. How did you arrange your trip in Thailand ? (Only one answer)                                                                          

 Non group tour  By group tour

13. Who is traveling with you to Thailand ? (Only one answer, please)                                          

 Alone  My Friend                                                     

 My Family  My Relatives

 My Boyfriend or Girlfriend  Others(Specify)…………………………..

 
 
 
 

 
 
 
 

 
 



14. How long do you plan to stay in Thailand ? (Only one answer, please)

 1 – 7 days  8 – 14 days

 15 – 21 days  22 – 28 days

 More than 28 days

15. Which of these activities do you plan to during your trip in Thailand ? 

      (Tick more than one choice)

 Sightseeing  Sea / Beach / Diving / Scuba

 Shopping Study Thai lifestyle

 Entertainment Trekking / Adventure

 Business / Conference  Others(Specify)…………………………...

16. What kind of  tourist attractions do you plan to visit in Thailand ?                                            

(To be arrange in the order 1 – 3)                                                                                                

Tourist Attractions of Natural  Shopping Place                                                         

 Tourist Attractions of History  Entertainment Place

 Zoo / Theme Park / Ocean Park

 Tourist Attractions of Culture / Thai Lifestyle / Float Market

 Tourist Attractions of Healthy / Thai massage / Spa

17. Which of these destinations have you planed to visit ? (Tick more than one choice)                  

 Bangkok  Chiang Mai                                                   

 Chiang Rai  Ayudthaya                                                    

 Kanchanaburi Pattaya (Chonburi)                                                          

 Khon Khan  PP Island (Krabi)                                                    

 Krabi  Samui Island (Surajthani)                                                

 Chang Island (Trad)  Phuket

 Pai (Maehongsorn)  Samet Island (Rayong)

Lopburi  Others(Specify)…………………………...

 
 
 
 

 
 
 
 

 
 



18. What is the most expenditure for your trip ? (Only one answer, please)

 Food and Beverage Local Transportations                                                              

 Shopping  Sightseeing

 Accommodations  Others(Specify)…………………………...

19. What kind of products have you bought during your trip ?                                                                                  

       (Tick more than one choice)                                                                                                                                                      

 Silk or Cotton  Jewelry / Ornament                                                 

 Toy  Handicraft                                              

 Clothes Traveling Bag / Knapsack / Satchel                                        

 Leather products  Electric equipments

 Food  Cosmetics

 Others(Specify)………………………………………………………………….

20. What is the important factor for buying those products ? (Tick more than one choice)

 Quality  Price

 Beauty  Style

 Brand image  Others(Specify)…………………………...

21. What kind of accommodation did you choose to stay during your trip in Thailand ?                   

      (Tick more than one choice)                                                                                                         

 Hotel  Guest House                                                 

 Bungalow  Resort

Service Apartment  Your house / Friend or Relative’s House

Home stay  Others(Specify)…………………………..

22. What is the important factor for choosing accommodation ? (Tick more than one choice)

 Price  Location

 Convenience  Security

 Privacy Others (Specify)…………………………...

 
 
 
 

 
 
 
 

 
 



23. How do you get around in the area ? (Tick more than one choice)                                              

Rented Car  Train  Coach

 Taxi / Tuk Tuk  Ship                                                              

 Plane  Bus

 Sky Train or Underground  Others(Specify)…………………………..

24. What is the important factor for choosing transportation ? (Tick more than one choice)

 Price  Security

Speed  Getting right to destination

 Convenience Others (Specify)…………………………

25. How do you think about this trip ? (Only one answer)

 Better than expectation  The same as expectation

 Worse than expectation

26. Do you want to visit on Thailand again ? (Only one answer)                                                                         

 Yes  No 

 I’m not sure

Part 3   The satisfaction of trip in Thailand

27. Rank your satisfaction below.

Satisfaction

Very

High High Medium Low Very Low

1. Service of Airport 

and Immigration Office

2. Tourist Attractions

3. Public Relation and Information

4. Transportations

5. Safety and  Security

6. Hospitality of Thai people

7. Taste of Thai Food

8. Thai products

9. Accommodation

 
 
 
 

 
 
 
 

 
 



Part 4   Problem or Trouble of your trip in Thailand

28. What sort of problem did you encounter while in Thailand ?                                                                    

      (Tick more than one choice)                                                                                                                                               

 No problem                                                                                                                                                

 Dirty and bad sanitation.                                                         

 Transportations and Traffic jam                                                                                                       

 Safety / Robbery / Cheat                                                                                                                     

 Immigration

 Price of goods and service is not fair.

 Thai goods and souvenir very bad quality.

 Thai people is impolite.

 Accommodations

 Pollution

Hot Weather

 The Tourism Police don’t take care of you and very impolite.

 Tourism Information Officer don’t take care of you and very impolite.

 Thai Tourist Guide don’t take care of you and very impolite.

 Others problems (Specify)

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

 
 
 
 

 
 
 
 

 
 



29. How would you improve the development of tourism in Thailand ? (If you want to offer)

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

……………………………………………………………………………………………………....

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

………………………………………………………………………………………………………

End of Questionnaire, I hope you enjoy in Thailand. Thank you very much
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In-depth Interview Form

Tourism Behaviour of Foreign Tourists in Thailand

Name………………………………..  Surname…………......................................  age………….

Nationality……………………………………. Occupation…………………………………….

1. Where are you come from ?.....................................................................................................

2. Is this your first trip to Thailand ? …………………………………                                                                          

3. How did you hear about Thailand ?

………………………………………………………………………………………………………

4. What is your appropriate time for traveling abroad ? 

………………………………………………………………………………………………………

5. What is the main factor made you choose to visit Thailand ?

………………………………………………………………………………………………………

6. What is the your main or pull purpose of visiting Thailand ?

………………………………………………………………………………………………………

7. What kind of  tourist attractions do you plan to visit in Thailand ? 

………………………………………………………………………………………………………

8. Which of these destinations have you planed to visit ?

………………………………………………………………………………………………………

9. How long do you plan to stay in Thailand ?.................................................................................

10. In your opinion, Why do you choose Thailand is your destinations ? 

………………………………………………………………………………………………………..

11. What sort of problem did you encounter while in Thailand ?

………………………………………………………………………………………………………..

12. In your opinion, How would you improve the development of tourism in Thailand ? Why ?

………………………………………………………………………………………………………

13. How do you think or satisfy in this trip ? Why do you think that ?

………………………………………………………………………………………………………
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