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The degree to which the inbound tourism in Thailand has been increasing all
over the past decade is a sign for tourism development growth in the international

level and cultural tourism is even more on the trail.

The source of significance which cannot be denied is a palace. One of the
palaces which are significance is Ban Mo Palace. In order to catch the current inbound
tourists to visit the cultural heritage site like Ban Mo Palace, the degree of the strong
concept about how to do a good- interpretation and how to attract visitor is the key to

SUcCcess.

The following research of Ban Mo Palace will focus on the study of physical
condition in order to prioritize a conservation work and assessment of significance
then leads to the cultural tourism management plan. The objective of the plan is to
develop Ban Mo Palace in to a cultural center and to encourage the economic revival

on Ban Mo area.

The management plan will be based on business management, marketing
management (including public relation) and interpretation. Stakeholders also play an

important role on management and participation of the management program.

Intemetional Program in Architectural Heritage Managementand Tourism, Graduate School, Silpakom University, Acadkemic Year 2003
Student’s SIgNatUre ..........oooeeeeiiieiiine e,

Research Project Advisor’s SIignature L. ........covveieevieiiniiiiee e e e



Acknowledgement

Special thanks to Lecturer Sunond Palakawong Na Ayudhya who has given
valuable information on the books and vocabularies, Assist. Prof. Den Wasiksiri who
pointed out the critical questions during the work process, Asst. Prof. Sathit
Choosaeng who mentioned about the possible opportunity in marketing management

in regards to all of them who encouraged me and push me this far.





