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Purposes of this research are 1) searching the MUSEUM SIAM data and
investigating the target customer needs. 2) For design the museum souvenirs, which serve the
consumer and 3) For evaluate customer’s satisfaction of the museum souvenirs design.

The process of the study are following 1) Collecting data by using the open
guestionnaire for the MUSEUM SIAM officer and using the research tools is check listed
guestionnaire and the rating scaled questionnaire collect costumer needs data from target
group which are the MUSEUM SIAM's fans on the facebook social network, this process took
time 2 weeks with the 100 users, by simple random sampling. 2) Collecting comments and
asking for the suggestions from the professional product designer 5 people and 2 MUSEUM
SIAM specialists by purposive sampling, the research tool is rating scale questionnaire.
3) Collecting data of user satisfaction which are the MUSEUM SIAM 's fans on the facebook
social network, This process was taken 2 weeks with the 100 users, by the random sampling.
The research tools were the checked listing questionnaire for asking the user satisfaction with
the new museum souvenir designs which designed by researcher. The data was analyzed by
percentage and descriptive statistics following the research results.

The result have two most satisfaction designs with 64.7 percents that are

1) 'Rattanakosin island" are the wall clock, made from the laser cutting acrylic, come with the

landmarks in Rattanakosin island such as the Grand palace, the Giant swing, The democratic

monument. 2) Siam icons" are the magnet for holding the photo or stick with the refrigerator

made from the laser cutting acrylic, come with the symbols of Bangkok such as the Giant

swing, Supannahong boat, the Bangkok giant guardian and Tuk Tuk.



