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Master  Projact, M.B.A.  (Marketing).Bangkok .  GraduateSchool,  Srinakarinwirot

University. Advisor Committee: Assoc.Prof.Sirivan Serirat.

The effecting factors on behavior of Thai tourists in Nakom Pathom province that are the
main subject of the thesis 400 Thai tourists were interviewed about information of travel place by
questionnaires’ tools. To analysis the data, Percentage analysis, Average value, Standard Deviation
analysis, t-test analysis, Single-Deviation analysis, Minimum Differentiate analysis, Pearson-Relation
Coefficient, and statistics program assessment for society research were used.

The results indicated that most sex of Thai tourists were female than male, range of age
were between 25 — 34, 15 — 24 and 35 - 44, respeclively. Their educations were mostly graduate
level, senior high school/certificate and a diploma, respectively. Regard to their occupation were
employee, student and own business, respectively. The average income per month was under 6,500
THB, 6,500 — 11,800 THB and 11,801 — 17,100 THB, respectively.

The main effecting factors which have historical and archaeological areas, Such as Phra
Pathom Chedi, other entertainment places and service like BudhaMontol Place and historical place
such as Sanam Chan Place, respectively were concemed by tourists. The other effecting factors
were the feature, the fame and any convenience service of traveling place, respectively. Additionally,
the effecting factors such as any basic structure, some facilities for example, road, transportation and
electricity, correspondingly were attended by tourists. Typically, the tourism information came from
frignds, family/cousins and television, respectively. The purposess of toursism were to relax,
inquisitive and interesting in the historical places, respectively. The accompany persons were friends,
family/cousins and by alone, respectively. Influence persons to make decision were by one self,
family and friends, respectively. During time to travel was at the weekend, festival days and vacation
days, respectively. The vehicles us were own car, by bus and by train, respectively. Most behavior of
tourists were to make a pilgrimage, to relax and to follow religious precepts; a blessing, respectively,
In general, the most populer activities were to make a pilgimage, to relax and go shopping,
respectively. The most famous places were Phra Pathom Chedi, Elephant exhibition and Samphan
crocodile farm, and floating market Don Wine, respectively. The average number of travel time per
year was 6 times and the average traveling cost per time was 936 THB. in addition, the findings of

correlation on traveling behavior were as follows:

1. Carrefation between female and male indicated that there were differences on traveling behavior,
which the pumposes of traveling, number of traveling per year and the traveiing cost to Nakorn
Pathom were not differently. With statistical Significance at .05 lavel

2. Correlation between ages indicated that there were such differences on inquisitive, relaxation, for
career and business and the traveling cost to Nakom Pathom, With statistical Significance at.01
and .05 level Regard to the attention to historical place and a religion, other purposes and

number of traveling per year were not differently. With statistical Significance at.05 level



Correlation between educations indicated that there were differences on inquisitive, relaxation,
the attention to historical place and a religion, for career and business, With statistical
Significance at.01 and .05 level Even though number of traveling per year and the traveling cost
were not differently. With statistical Significance at.05 level

Correlation between careers indicated that there were differences on inquisitive, relaxation, the
attention to historical place and a religion, for occupation business With statistical Significance
at.01 level and the traveling cost even though number of traveling per year were not differently.
With statistical Significance at.05 level

Correlation between incomes indicated that there were differences on-inquisitive, relaxation, the
attention to historical place and a religion, for career and business, With statistical Significance
at.01 and .05 level and the traveling cost while number of traveling per year were not differently.
With statistical Significance at.05 level

Correlation between traveling places indicated that there were differences on purpose to travel,
With statistical Significance at.01 and .05 level and number of traveling per year while the traveling
cost were not differently. With statistical Significance at.05 level

Correlation between the supporting factors indicated that there were differences on purpose to
travel, number of traveling per year With statistical Significance at.0t and .05 level While the
traveling cost were not differently. With statistical Significance at.05 level

Correlation between the basic structure and facilities indicated that there were differences on
purpose to travel, number of traveling per year With statistical Significance at.01 and .05 lavel
While the traveling cost were not differently.

Correlation betwsen the traveling information perceptions indicated that there were differences
on purpose to travel With statistical Significance at.01 level While number of traveling per year

and the traveling cost were not differently. With statistical Significance at.01 level



