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The objective of this research is to study the motivation factars affecting the attitudes and
behavior of foreign tourists on visiting the Khao San Road Community in Bangkok. This research
includes the convenience of shopping in this area. the inexpensive accommodation, the tourism
information source @ such as receiving tourism information about Thailand from tour guide services,
neainess to other tourist attractions : such as the Temple of the Emerald Buddha, the entertainment
places, cuisine and the opportunity 1o meet other tourists with simitar interest. Furthermore. the
research also explores on tourist information about the Khao San Road Community. The sample size
is 385 foreign tourists who visit the Khao San Road Community. A primary data collection device is
questionnaires. Statistics figures are evaluated by percentage, mean score. standard deviation and
correlation, while statistical differences are analyzed by t-Test Independent. One way Analysis of
Variance and pair comparison are arranged by Least Significant Difference (L.SD). The analysis of
statistical correlation is examined by Pearson Product Moment Correlation Ceefficient. The analysis is
processed by SPSS (Statistical Package for Social Sciences) for Windew Version 10.

The stwdy results in a random sample of male and female comparatively the same amount
which mostly of them are aged between 20 - 29 years old. The statistic shows that most of foreign
tourists are single. The report also shows that nationality of foreign tourists include American which
become the biggest group of the sample. English and Japanese are found to be the secondary
group of the sample. The group of sample processes the Bachelor Degree at the highest proportion.
The report also shows that student is the biggest group of the sample. The annual income of foreign
tourists are mostly less than US$ 10.000.

The results of this finding can be revealed as follow :

1. Three main motivation factors that influence foreign tourists decision to visit Khao San
Road Community are entertainment, inexpensive accommodation and shopping convenience.,

2. Moslof the foreign tourists receive tourist information about the Khao San Road
Community from friends and internet.

3. Foreign tourists attitudes toward visiting the Khao San Road Community. are as foilow.

3.1 Foreign tourists attitude about cost of lodging in the Khao San Road area is

good. Where as the cleaniiness and safety of Lodging in the Khao San Road area are not good,



3.2 Foreign tourists attitude about the music in beer bars, pubs. clubs or

other entertainment places in the Khao San Road area is good. Where as their attitudes about the

decoration, prices of drinks, the variety of services and quality of service by waiters and waitresses
in beer bars, pubs. clubs or other entertainment places in the Khao San Road area are moderate.

3.3 Foreign tourists attitude about the taste of Thai food in restaurants and the
variety of restaurants in the Khao San Road area are good. Moreover the foreign tourists attitude
about the taste of international food, cleanliness cf international food and cleanliness of Thai food in
restaurants in the Khao San Road area are moderate.

3.4 Foreign tourists attitude about the variety of tour guide services. prices of tour
guide services and guality of tour guide services in the Khao San Road area are moderate.

3.5 Foreign tourists attitude about variety of products, design and prices of
products in the Khao San Road area compared with those in shopping centers in other argas in
Bangkok are moderate.

3.6 Foreign tourists attitude about the price of internet services. internet connection
and mail sending speed in the internet cafes in the Khao San Road area. compared with other area

in Bangkok are moderate.
4. Foreign tourists behavior while visiting the Khao San Road Community. Respectively,
friends and the foreign tourist themselves played the important role in the foreign tourists’ decision

to visit Khao San road on this trip and foreign tourists mastly visit the Khao San Road Community
with friend. Furthermore, most of foreign tourists come to Khao San Road area for the second time
(including this trip). The amount of money that foreign tourists expect to spend during their visit to the
Khao San Road Community is about US$ 43.29/day. Foreign tourists hape to come back to Khao San

Road Community again, which show a Mean of 3.90.
5. The respondent s general information affect the attitude of foreign tourists on visiting
the Khao San Read Community can be viewed as follow.
51 The difference in sex and income of foreign tourists have their atttude
about the entertainment places in the Khao San Road Community.

5.2 The difference in marital status. occupation and annual inceme of forsign

tourists have the affect on their attitude about lodging in the Khao San Road Community.



5.3 The difference in educational level and occupation of foreign tourists have
the affect on their attitude about restaurants in the Khao San Road Community.

6. The difference in educational level of foreign tourists has the affect on behavior of
foreign tourists in visiting in the Khao San Road Community.

7. Motivation faclors in visiting the Khao San Road Community is related to the attitudes
of foreign tourists toward the entertainment. restaurants, tour guide services, shopping and internet
cafes .

8. Motivation factors in visiting the Khao San Road Community is related to the behavior
of foreign tourists on visiting the Khao San Road Community.

9. Tourist information is related to the attitudes of foreign tourists about lodging and
entertainment places on visiting the Khao San Road Community.

10. Tourist information is related to the behavior of foreign tourists on visiting the Khao San
Road Community.

11. Attitudes  about lodging, entertainment places, restaurants, tour guide services,
shopping and internet cafes are all related to the behavior of foreign tourists on their visiting the

Khao San Road Community.



