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Tounism Authority of Thailand of Working People in Bangkok Metropolitan Area.
Master Project, M.B.A. (Management). Bangkok : Graduate School, Srinakharinwirot University.

Advisor : Assoc. Prof. Supada Sirikudta

This research aims to study the attitude level of Working People in Bangkok Metropolitan Area
toward Unseen In Thailand Project of Tourism Authority of Thailand (Mum Mong Mai Muang Thai) in
terms of personal factors towards attitude and trend of behavior of Unseen in Thailand Project travet, the
awareness in Unseen in Thailand Project, and the relationship between overall attitude level and trend
of behavior towards the Unseen in Thailand Project. The sample size used for this research are 420
working people in Bangkok Metropolitan Area. Questionnaires are used as a tool for data collection.
Statistical tools used to analyze the data are percentage, mean and standard deviation, t-test
independent, Chi-square test, One-way Analysis of Variance and pairwise comparison by Least
Significant Difference (LSD). Pearson Product Moment Correlation Coefficient is used for relationship

analysis.

The research finding demonstrate that ;

1. The sample size of working people in Bangkok Metropolitan Area are mostly female, age
between 25-34 years, single status, graduated in the level of bachelor’'s degree, earned an average
income of Baht 10,001-20,000 per month. The sample's occupations are private company's employees.

2. The attitude of working people in Bangkok Metropolitan area towards Unseen in Thailand
Project were as follows:

Their attitudes were very good in terms of places, in the uncertainty level for information and
travel, in the very good level for the promotion factor. Their overall opinions towards the advertisements
of Unseen In Thailand Project were in the agreeable level. Their overall attitudes towards Unseen in
Thailand Project was in the very good level.

3. According to information analysis of the perception in the Unseen in Thailand Project the
research found that the working people in Bangkok Metropolitan Area acknowledged this project from
television advertisement, radio commercials, newspaper, outdoor/billboard, weabsite, unsean guid book,
tourist service center, persuation by relatives and friends, promotion campaign at Queen Sirikit National
Convention Centre, at Mung Thong Thanee Centre, Bang Chak oil station and at AA copy certre.

4. Analysis the trend of behavior of working people in Bangkok Metropolitan area toward
Unseen in Thailand project

4.1 The first reasons why traveling Unseen in Thailand is for pleasure preferences. The
most favorite region is the southern part of Thailand. The most preferabie choice is seas/islands/rivers.
The most convenient traveling period is during March-April. The average budget for each time is

between Baht 3,001-5,000, and the average length of time spending is approximately 3-4 days.



4.2 The research demonstrated a moderate level of responding sample size who were likely
to travel to the place where they have visited before, and that they were more likely to visit repeatedly as

a result of the Unseen in Thailand Project.

The result of this research concluded as follows:

1. The working people in Bangkok Metropolitan area of different age had opinion towards
Unseen in Thaifand Project in the promotion aspect at statistical significant level of .05.

2. The average income of working people affected their attitude towards Unseen in Thailand
Project in the information and traveling aspect at statistical significant level of .05.

3. The occupation of working people affected their attitudes towards the Unseen in Thailand
Project in the information and traveling aspect, and promotion aspect at statistical significant level of .05.

4. The highest education level affected the trend of tourism behavior, region which they
preferred to travel ,on Unseen in Thailand Project at statistical significant level of .05.

5. The average income and occupation of working people affected trend of tourism the major
reasons of their travelling, on Unseen in Thailand Project at statistical significant level of .05.

6. The promotional sources from radio, newspaper, Outdgor media, Website, Unseen Guide
Book, tourism center, the persuation by relatives and friends, campaign at Queen Sirikit National
Convention Centre, impac Muang Thong Thanee, Bang Chak oil station, and at AA Copy Center, of the
working people in Bangkok Metropolitan area affected the different overall attitudes towards Unseen in
Thailand Project at statistical significant level of .05.

7. The overali attitudes of working people in Bangkok Msetropolitan area towards Unseen in
Thailand Project were related to trend of tourism behavior by when there was Unseen in Thailand
Project, they still satisfied to travel the former places. The overall attitudes of working people in Bangkok
Metropolitan area towards Unseen in Thailand Project were refated to trend of tourism behavior by

increasing tourism.



