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Nuntaka Aiemsuthon (2006).The Integrated Marketing Communication Affecting Trends of
Participation on Loi Krathong Festival 2005 Master Project, M.B.A.(Marketing).
Bangkok : Graduate School, Srinakharinwirot University. Advisor : Asst.Prof.Apiruth
Tangkrachang,Ph.D.

The purpose of this research is to study about the integrated marketing
communication affecting trends of participation the activities of Thai tourists on Loi Krathong
Festival in Bangkok Metropolitan Area Year 2005 by studying the trend of participating the
activities as the demographic characteristics and studying the relationship between the
integrated marketing communication and the trend of participating the activities on Loi
Krathong Festival Year 2005.. The sample group is used in this research will be Thai tourists
both of male and female whose live in Bangkok Metropolitan Area in the amount of 400
people by using questionnaire as the tool in order to analyze the data. The statistical
methods applied in data analysis are percentages, mean, standard deviation. And the
analysis for differentiation will be used by T-test independent, One-way analysis of variance
to compare the differentiation between 2 groups of independent variations by using
statistically model of LSD (Least Significance Different) and analyzing the relationships
between 2 variations by using statistically model of Pearson Product Moment Correlation
Coefficient processed by the program of SPSS for Windows Version 11

For the analysis of statistical data, the results of research are concluded as followingg

The most respondents are female age around 26 — 34 years old and in part of marital
status, found that mostly will be single status and minority is married. In part of education
level, found that mostly will be in the Bachelor degree and minority is lower than Bachelor
degree. In part of monthly income, found that mostly will have level of income by average
15,000 baht up and minority is the level of income between 5,001 — 10,000 Baht. In part of
occupation, found that mostly will be the private company officers and minority is government
officers or state enterprise officers. In part of places of birth, found that mostly will be
Bangkokian and perimeter people (Nonthaburi, Samutprakarn, Pathumthani) and minority is
central region people.

The results can be concluded as follows;

1. The analysis of frequency level in seeing many kinds of advertising media in which
is the analysis of frequency level in seeing the tools of the integrated marketing
communication found that advertising media influences to the trend of participating the set-up
activities inside the Loi Krathong Festival Year 2005 mostly is seeing advertising media
through TV media and minority are seeing advertising media through reading the messages
or an article in the press, billboards, listening to advertising spots through the radio station

and the advertising media that has least important to the tourists are brochures or leaflets



and using mobile media. The tourists will consider about the important of mobile media as
seeing, van with stickers to make a public relations for the events in which the frequency
level of seeing will be rarely to make a public relations. The tourists will consider about the
important for making public relations by make in order by average from at most to at least as
follows; public relations media influences to the trend of participating the set-up activities
inside the Loi Krathong Festival Year 2005 mostly is Press Conference Event and minority is
brochure or leaflet and for the public relations media that the tourists consider the least
important is writing an article in the press and setting special events. The tourists will
consider about the important of setting special events by making in order from the average at
most to at least as follows; setting special events influence to the trend of participating the
set-up activities inside the Loi Krathong Festival Year 2005 mostly is participating special
events those relate to the events and minority is participating the exhibition about the events.

2. The analysis of the trend of the participating the set-up activities inside the Loi
Krathong Festival Year 2005 found that activities within the events those the tourists have the
trend to participate mostly is Loi Krathong activity and minority are not sure to participate the
Lantern Contest activity, the tourists feel not sure to participate showing activities about Thai
culture, shop exhibition , Krathong making demonstration activity , The music show activity
and Nopamas Contest activity the tourists feel not sure to participate andfound that after the
tourists have already got the information, mostly will have the trend to participate in the level
of not sure to participate. The reason for traveling to participate, found that mostly is the
setting up activities have been interested and minority is for continuing Thai tradition because
of the tourists would like to take a rest and the last thing is because of the convenient of
traveling. For the media influences to the traveling mostly, found that the most tourists will
see from the advertising media and minority is public relations, special events and the last
thing that the tourists consider about the least influence media to the traveling is using mobile
vehicles. The group of people those will corporate the travel group in order to participate the
activities, found that mostly will be the group of friends / lovers and minority is the group of
family.

In part of introducing people to participate the activities, found that the tourists have
trend not to introduce other people to participate the activities after get the information about
trend in decision making to participate on Loi Krathong Festival in every years, found that the
tourists have trend in which not sure to participate in every years.

3. The tourists those have different ages will have trend to participate the set-up
activities inside the Loi Krathong Festival Year 2005 indifferently in both of male and female.

4. The tourists those have different ages will influence to the trend to participate on
Loi Krathong Festival Year 2005 indifferently in both of Lampern Contest activity and Ancient
Krathong making demonstration and found that the tourists those have different ages will

influence to the trend to participate the activities differently, those are Electric Boat activity,



Loi Krathong Celebration, Loi Krathong activity, Thai Cultural Art Showing activity, Nopamas
Contest activity, Shop Exhibition activity, Music Show activity

5. The tourists those have different of education level will influence to the trend to
participate the set-up activities inside the Loi Krathong Festival Year 2005 indifferently in
showing about the cultural art and Nopamas Contest activities while the tourists those have
different of education level will influence to the trend to participate the set-up activities inside
the Loi Krathong Festival Year 2005 differently, those are Electric Boat activity, Loi Krathong
activity, Shop  Exhibition activity, Music Show activity, Ancient Krathong making

demonstration and Lampern Contest activity.

6. The tourists those have different income will influence to the trend to participate the
activities inside the Loi Krathong Festival Year 2005 indifferently, those are Lampern Contest
activity and Ancient Krathong making activity. And the result of this research, found that the
tourists those have different income will influence to the trend to participate the activities
inside the Loi Krathong Festival Year 2005 differently, those are Electric Boat activity, Loi

Krathong activity, Nopamas Contest activity, Shop Exhibition activity and Music Show activity.

7. The tourists those have different places of birth will influence to the trend to
participate the activities inside the Loi Krathong Festival Year 2005 indifferently in part of
Electric Boat activity, Loi Krathong Celebration, Loi Krathong activity, Thai Cultural Art
activity, Nopamas Contest activity, Lampern Contest activity and Ancient Krathong making
demonstration activity, but for the tourists those have different places of birth with the trend to
participate differently in Nopamas Contest activity, Shop exihibition activity and music show
activity.

8. The tools of Integrated Marketing Communication composed of advertising, public
relations, special events setting, exhibition setting and using mobile vehicles those have
relationship with the trend to participate the activities inside the Loi Krathong Festival Year

2005 in Bangkok Metropolitan Area those have relationship as follows;

Advertising have relationship in the same direction at the medium level at the
significance level of 0.01

Public Relations have relationship in the same direction at the medium level at the
significance level of 0.01

Special Events setting have relationship in the same direction at the medium level at
the significance level of 0.01

Exhibition setting have relationship in the same direction at the medium level at the
significance level of 0.01

Using Mobile Vehicles have relationship in the same direction at the medium level at

the significance level of 0.01



From the analysis in every factors about the Integrated Marketing Communication,
found that they always have influence to the trend to participate the set-up activities inside
the Loi Krathong Festival Year 2005 in which totally have the relationship in the same
direction, those are when they are promoted or supported by every types of Integrated
Marketing Communication, they will make the consumers have trends to participate the

activities more and more in finally.



