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The purpose of this research was to study factors influencing Thai tourists traveling
behavior in Koh Samui, Suratthani province which focused on Thai tourists’ demographic
characteristics, satisfaction toward tourist attractions, perception about tourist information
and motivational factor of traveling; as well as, study on correlation of satisfaction toward
tourist attractions, perception toward tourist information, motivational factor of traveling with
traveling behavior.

The samples of the research were 400 Thai tourists who traveled and stayed at Koh
Samui, Suratthani Province. Questionnaires were used as a tool for data collection. The
statistics used for analyzing were percentage, average, standard deviation, independent t-
test, one-way analysis of variance, pair comparison analysis by Least Significant Difference
(LSD) was used if significant differences were found and correlation analysis by using
Pearson product moment correlation coefficient. The research revealed that:

The majority of Thai tourist at Koh Samui, Suratthani province was female, 25-34
years old age, single marital status, bachelor degree graduated, worked as private company
employees and earned equal/less than 10,000 baht monthly income.

Tourists’ satisfaction toward big Buddha tourist attraction was high. Perception about
tourist information by personal media from friend, by mass communication media from
brochure/leaflet/magazine were at high level. Motivational factor in tourist attraction was from
beauty of beaches and sea the most.

Thai tourists’ traveling behaviors in Koh Samui, Suratthani province were as followed.
Main purpose for traveling was for relaxation/sightseeing. Travel companion was friend
Tourists mostly traveled by private car. Traveling date was on weekend. Tourists spent 4 days
traveling period in average. Tourists spent 8,100 baht approximate expense per time.
Tourists came estimate 3 times amount of visiting. Tourists had attention to be back for

traveling again.



Tourists’ with different demographics comprised different marital status had different
traveling expense; also, different educational level had different traveling period per time and
amount of visiting; as well as, different occupations had different traveling expense at .05
statistically significant different level.

Satisfaction toward tourist attraction of Hin Ta — Hin Yai, big Buddha, butterfly garden
correlated to traveling period per time at .05 statistically significant level. Satisfaction toward
tourist attraction of Big Buddha, Sila Ngu pagoda and Leam Sor Chedi correlated to amount
of visiting at .05 and .01 statistically significant level respectively. Satisfaction toward tourist
attraction of Lamai beach, big Buddha, Leam Sor Chedi, Sila Ngu pagoda, snake farm and
butterfly garden correlated to intention to be back for traveling again at .01 and .05
statistically significant level respectively, at very low level in the same correlation direction.

Perception about tourist information of Koh Samui from lover correlated to traveling
expense. Perception about tourist information of Koh Samui from parents/relatives, traveling
agency, brochure/leaflet correlated to amount of visiting. Perception about tourist information
of Koh Samui from traveling agency correlated to intention to be back for traveling again at
.05 statistically significant level, at very low level in the same correlation direction.

Motivational factor on beauty of beaches and sea correlated to traveling period per
time at .05 statistically significant level. Motivational factor on beauty of beaches and sea
correlated to traveling expense at .01 statistically significant level. Motivational factors on
meeting with person who interested in the same topics, beauty of beaches and sea, pleasant
and natural-like water fall, art and culture attractiveness, transportation service such as
airline, tour bus, boat correlated to intention to be back for traveling again at .05 and .01

statistically significant level respectively, at very low level in the same correlation direction.



