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The purpose of the research is to study the demand on the elements of electronic
commercial websites in tourism industries particular in hotel/accommodation of the Bangkok
internet users. The research is focused on demographic characteristics of the Bangkok internet
users in terms of gender, age, educational level, occupation, income and internet using
behavior. The sample consists of 385 internet user who are 15 years old and over. The
questionnaire is used as a tool to collect data. Descriptive statistics used in this analysis are
frequency, percentage, mean and standard deviation. Inferential statistics used for hypotheses
testing are analysis of Independent Sample t-Test and One-Way Analysis of Variance. The data
is analyzed by using SPSS-Statistical Package for Social Sciences for Windows. The results of
the study are as follows:

1. Most internet users are female, not over 25 years, currently studying in
undergraduate program, employees and have an average month income of less than 10,000
Baht.

2. Most of internet users have had an experience to access to the Internet about 6
years. They prefer to spend time on the Internet at home, approximately 2 hours 32
minutes/time, 6 times/week during 6.01 pm until midnight. The main objective in accessing
tourism website is to search information. Most of them did not apply for a membership in the
websites while some of them who became a member would receive news, information or
newsletters of the websites via e-mails.

3. Different demographic characteristics of the responders in gender, age, education
and occupation have different requirement for the demand on the elements of electronic

commercial websites in tourism industries particular in hotel/accommodation of the Bangkok



internet users at the statistically significant level of 0.05. However, those who have different
income have the same requirement for the demand on the elements of electronic commercial
websites in tourism industries particular in hotel/accommodation.

4. The study found that the Bangkok internet users who have different behavior in many
aspects such as the period of time to get access on the Internet, the purpose to get access on
the Internet, the demand on the elements of electronic commercial websites in tourism
industries particular in hotel/accommodation have different requirement for the demand on the
elements of electronic commercial websites in tourism industries particular in
hotel/accommodation at the statistically significant level of 0.05. Moreover, the Bangkok
internet users who have different place to get access on the Internet and membership status
have the same requirement for the demand on the elements of electronic commercial websites

in tourism industries particular in hotel/accommodation.



