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Pornpin Prakaysantisuk (2007). Personal Characteristics, Values, Tourism Resources, and
Behavior of Thai tourists in Bangkok toward Traveling in The People’s Republic of
China. Master’s Project, M.B.A (Marketing) Bangkok: Graduate school,

Srinakharinwirot University. Advisor: Dr. Panid Kulsiri.

This research has its purpose to study personal characteristics, values, tourism
resources, and behavior of Thai tourists in Bangkok toward traveling in The People’s
Republic of China. The samples were 400 tourists aged 20 years old and older who had
visited The People’s Republic of China. A questionnaire was used as a tool for data
collection. Statistics that were used to analyze data and test the hypotheses were
Frequency, Percentage, Mean, Standard deviation, Chi-square, and Cramer’s V.

The independent variables are gender, age, education, occupation, monthly income,
marital status, theoretical values, social values, aesthetic values, religious values, the rarity
of tourism resources, the convenience of tourism resources, and the image of tourism
resources. The dependent variable is the behavior of tourists in terms of the purpose of
travel, the travel companions, the travel time, the information seeking methods, the travel
means, the compatibility between the cost of travel and the income and the chance of
revisiting.

Results of the study showed that most of the respondents were female, single, aged
between 20 and 29 years old, held a bachelor’ s degree, worked in private companies, and
earned 10,001-20,000 bath per month. They always travel to China with their relatives on
vacation, find out some information by surfing internet, travel with travel companies, and if
they have some chance, they want to go back to China.

Results of hypotheses testing at the .05 statistical significant levels are as follows:

1. The purpose of travel has relationships with gender, age, occupation, income,
marital status and social values.

2. The travel companions have relationships with theoretical values.

3. The travel time has relationships with age, income, theory values, and
social values.

4. The information seeking methods have relationships with gender, occupation,
income and theoretical values.

5. The travel means have relationships with gender, education, income,

marital status, and theoretical values.



6. The compatibility between the cost of travel and the income has relationships
with gender, age, education, occupation, marital status, and theoretical values.
7. The chance of revisiting has relationships with gender, education, occupation,

and income



