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The purposes of this research were; to study the potential of Klangkhuwiang Temple
Floating Market in developing into an ecotourism attraction, to find the problems, to propose
the solutions, and to develop Klangkhuwiang Temple Floating Market into an ecotourism
attraction in Nakhonchaisri, Nakhon Pathom Province. The purposive random samples of
181 people were selected among the abbot and the officers of the temple, the vendors who
sold goods at Klangkhuwiang Temple Floating Market, Thai tourists, the government
officials, the officers of the Local Administration and the Center of Sports and Recreation
Development, Nakhon Pathom Province.

The findings of the study by compiling the viewpoints of the samples upon
Klangkhuwiang Temple Floating Market in various aspects were summarized as follows:
general condition of the market in terms of tourist attractions, job providing, opening days,
and ecotourism development were at high level; the most outstanding points of the market
were its calm and natural atmosphere, clean river, and friendly local people; most of the
problems and obstacles were at mean level except lacking of ecotourism knowledge of
people and advertisements were at high level; the opportunities in developing the market in
terms of accessibility and tourist attractions were at high level, whereas the facilities, the
goods and services, the management and marketing, the activies and people’s
participation were at mean level.

The suggestions for improving Klangkhuwiang Temple Floating Market were;
advertise the market continuously, provide ecotourism experts to advice tourists in taking
care of the nature, promote ecotourism activities which tourists could participate such as
cruising along the river, provide more shops for people to sell products and allow them to

manage their own shops.



