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The research objectives were to study factors influencing Thai tourists’
decision making behavior on traveling China in Bangkok metropolitan area. The sample
groups used in this study was 400 Thai tourists who used to traveling China at least
once. Questionnaires were used to collect information and data were evaluated using
the SPSS for Windows Version 14.0 program. Statistical analyses used included
percentage, means, standard deviations, Independent Sample t-test, One Way Analysis
of Variance or ANOVA, pair differences analyzed by Least significant difference method
and Pearson Product Moment Correlation Coefficient.

The finding revealed that most of samples were female, ages 21 — 30 years
old, had the marital status as single, had the highest education in bachelor degree,
worked as private company employees and had a monthly income 10,001 — 25,000
baht.

The result of hypothesis testing of this study found as follows :

1. Thai tourists with difference aged and monthly income had affected on
difference decision making behavior on traveling China in aspect of the times for
traveling China in the last five years at statistical significance level of 0.05

2. Thai tourists with difference highest education had affected on difference
decision making behavior on traveling China in aspect of the day for traveling China at
statistical significance level of 0.05

3. Thai tourists with difference occupation had affected on difference decision
making behavior on traveling China in aspect of the times for traveling China in the last
five years and the day for traveling China at statistical significance level of 0.01

4. Rational motives and Emotional motives had a low positively relationship
with Thai tourists’ decision making behavior on traveling China in aspect of the day for
traveling China at statistical significance level of 0.05.

5. The attitude toward tourist attraction sites in China had a low positively
relationship with Thai tourists’ decision making behavior on traveling to China in aspect

of the day for traveling China at statistical significance level of 0.01.



6. Belief and perception toward China had a low positively relationship with
Thai tourists’ decision making behavior on traveling China in aspect of the day for

traveling China at statistical significance level of 0.01.



