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Suwat Boonsaksakul.(2005). Factors Affecting Thai Tourists’ Behavior n Chumphon Province, Thailand.
Thematic Paper. Master's Project, M.B.A (Management). Bangkok : Graduate School,

Srinakarinvirot University. Advisor : Assoc. Prof. Sirivan Serirat

This research aims to study the factors demographics, products, publicrelation, motives that
contribute fo fourism and tourism behavior of Thai tourists in Chumphon province, Thailand.

The sample used in this research are 400 Thai tourists whom traveled to Chumphon.
Questionnairs is used as a tool for data acquisition. Statistical tools used to analysis the data are
percentage, mean, and standard deviation. T-test independent is used to perform differences analysis.
Least Significant Difference (L.SD) is used to perform one-way analysis of variance and pairwise
comparison. Pearson’s Correlation is used for relationship analysis. SPSS for Windows Version 11.0 is
used to analysis statistical data.

The result of the ressarch found that

1. There were more female than male in this sample group. The most average ages were 15-24
year-old, 25-34 year-old, 35-44 year-old, 45-54 year-old, 55-64 year-old, lower than 15 year-old and more
than 65 year-old respectively. The levels of study were in high schoolivocatoinai school, under-
graduated/high vocational school, Bachelor's degree, secondary school, lower than secondary school and
higher than Bachelor's degree respectively. Almost of the sample group were the person in the
professional of office staffs, business ownersimerchants, school students/college students, officials/non-
government officers in order. The average incomes per month were lower than or equal to 6,500 THB,
6,501-11,800 Baht, 11,801-17,100 Baht, 17,101-22,400 Baht, 22,401-27,701 Baht and 27,701-33,000 Baht
in order.

2. Considered on the factors of tourism products in terms of tourism resources found that the most
of tourists had satisfaction in the resources of tourism as: Chumphon islands (Koh Ngam, Koh Maphrao,
Koh Matra, Koh Samet, Koh Lawa, Koh Langa Jew, Koh Thonglang) and Thung Wua Lan Beach, the
second ranks was Sai Ree Beach, Khai Nao Beach (Chumphon Coral Beach) Hew Loam Waterfall, Klong
Pa Toh rafting, Pha Daeng Beach and Ka Pch Waterfall in order. When making consideration on
satisfaction of tourism resowrces found that Sai Ree Beach was satisfaciory in paying respect to
commemoration place of Krommaluang Chumpon Khet Udomsak followed by feeling of tourists on
traveling to this province, its beauty scenery, calm atmosphere, beautiful and clean beach and sea water,
food taste, convepient and comfortable  accommodations {Resort) and the cleaness of food
shops/restaurants respectively. Pha Daeng Beach was satisfactory in feeling of tourists on traveling to this
province and its beautiful scenery followed by the beauty, cleaness of the beach and the sea water. Thung
Wua Lan Beach was pleasurabige in the beautiful scenery, feeling of tourists on traveling to this province,
the calm atmosphere, the beautiful beach and clear sea water, focd taste, the cleaness of restaurants and

the convenience of accommodations (Resort} in order. Chumphon Coral Beach was favorite among the



tourists group in its beautiful scenery followed by the calm atmosphere, feeling of lourists on traveling to
this province, the beauty and cleaness of the beach and sea water, the hygienic the restaurants, food
taste and the convenient and comfortable accommedations (Resort) respectively. Chumphon islands (Koh
Ngam, Koh Maphrao, Koh Matra, Koh Samet, Keh Lawa, Koh Langa Jew, Koh Thonglang) were mostly
impressed the tourists group in feeling of tourists on traveling to this province, their clean and clear sea
water, the plentiful coral, the excitement in diving for coral sightseeing and visiting the swallow's nests in
order. Ka Poh Waterfall was popular among the tourists group in its nature followed by feeling of tourists
on traveting to this province, the calm atmosphere and the beauty of scenery respectively. However, it was
not impressed the tourists group in terms of the cleaness of waterfall, restaurants and food taste
respectively. Hew Loam Waterfall and Klong Pa Toh rafting were satisfactory in the clean waterfall , the
second rank was the excitement in rafting, its nature, feeling of tourists on traveling to this province, the
calm atmosphere, the beautiful scenery, the clean restaurants and the convenient and comfortable
accommodations {Resort) in order. Considered on the factors of provincial tourism products found that
almost of satisfactory products were fruits and processing products respectively. The firstly satisfactory fruit
was Cho Kun orange, Leb Mue Nang bananas the second followed by Mon Thong durian, sweet Rakam of
Sawee district, mangosteens of Lang Suan district and pineapples of Sawee district respectively. For the
processing products, the most satisfaction was the processing products from Leb Mue Nang bananas
followed by mangosteens and durian jam of Lang Suan district, Khao Thalu coifee and OTOP products in
ordet.

3. Focused on public relations found that the output on this matter to the people in the particular
area was in the middle level. The first method on news distribution was mouth to mouth message
distribution followed by traveling fair (The opening on the Word of Chumphon Sea Fair),
bulletins/magazines in order. The public medias distributing the least news were brochures and internet
respectively. ,

4. In relations to the factors on tourism motivation found that the motivation of traveling to this
province was in the middle level. That was, Chumphon province was fhe beautiful and natural tourism
resources followed by having the long history, inviting by friends, spending leisure fime with family by
traveling, having many varieties of tourism resources, wishing to purchase the provincial products and
vigiting the tourism exhibitions in order.

5. The objectives of Thai tourists traveled to this province were taking a rest, visiting relative
person, study tour and making business in order. The most accompanied person were friends, family,
cousins and somse tourists traveled alone. Most of them traveled to Chumphon province by personal cars
followed by buses, rental cars, the traveled company's cars and train in order.

6. High season for Chumphon province were weekends, working days, seasoning holidays and
annual summer holidays respectively. Most of tourists wanted to come back to Chumphon province again

while someone were unconfident and some people didn't. The average days the tourists stayed in



Chumphon province was 3.29 days. The expense on traveling t¢ Chumphon province was about 5,198.27
Baht per each person and the average visiting times fo this province in the cycle year, including this time
was 2.99 times.

7. Thai tourists different in sexes, ages, study levels, careers and incomes per month had diversity
in traveling behaviors in terms of expense on traveling which had an importantly deep meaning in statistic
at the 0.05 level.

8. Thai tourists different in sexes, ages, study levels, careers and incomes per month had diversity
in fraveling behaviors in terms of times traveling to Chumphon province in the cycle year , including this
time;

9. Thai tourists different in sexes, ages, study levels, careers and incomes per month had the
different behaviors on traveling in term of their intention to visit Chumphon province again in the future.

10. The factors on tourism products effected Thai tourists' attitudes towards tourism resources had
relation to traveling behaviors in term of expense on traveling to Chumphon province. Regarding to
tourism resources as Thung Wua Lan Beach, Coral Beach and Ka Poh Waterfall had relation to Thai
tourists’ traveling behaviors in Chumphon province in term of the number of times visiting this province in
one year, including this time, at the tourism resources in Pha Daeng Beach, Ka Poh Waterfall, Hew Loam
Waterfall and Kiong Pa Toh rafting.

11. The factors on tourism products influenced Thai tourists’ attitudes towards provincial products
had relation to Thai tourists’ traveling behaviors in Chumphon province in term of their expense on
traveling.

12. The factor on information acknowledgement of Thai tourists related to Thai towrists' behaviors
on traveling in Chumphon province in term of expense on traveling. Information on mouth to mouth
message distribution, bulletins/magazines and traveling fair (The opening on the World of Chumphon Sea
Fair) related to Thai tourists' fraveling behaviors in Chumphon province in term of the number of times
visiting this province in one year, including this time. Information on mouth to mouth message distribution,
bulletins/magazines, brochures, internet and traveling fair (The opening on the World of Chumphon Sea
Fair) had relation on Thai tourists’ behaviors on traveling in Chumphon province in term of tourists’
intention to visit this province again in the future.

13. The factors on Thai tourists’ motivation on traveling related to fraveling behaviors in
Chumphon province in term of expense on traveling to Chumphon in this time. Those were motivation on
its long history, beautiful tourism resources and natural condition where tourists wished to spend time with
their family and invited their friends to visit this place. In addition, they related to traveling behaviors in
Chumphon province in term of the number of times visiting this province in one year, including this time,
covered to all motivations. Mareover, they also related to traveling behaviors in Chumphon province in
term of tourists’ intention to visit this province again in the future. Those were motivations on wishing to

visit this place with family, being invited by friends and visiting tourism exhibitions.



