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The purpose of this research was to study the Thai tourist expectation and perception to the
tourism management of Ampawa floating market in Samutsongkram province. The sample group
used in this research was 400 Thai tourists who visited Ampawa floating market in Samutsongkram
province, and questionnaires were constructed and used as a tool to gather data. The Statistical
Analysis used in this study are Statistical Percentage, Mean, Standard Deviation, comparative mean
of two independent population groups (t-test), One-Way Analysis of Variance (F-test), the multiple
comparisons to test least significant different (LSD), Dunnett's T3 and Pearson’s Product Moment

Correlation Coefficient. Data is examined by SPSS for windows version 11.

As the research result, it was found as follows :

1. Demographically, the majority of Thai tourists were female, aged 21 - 30 years old, and
education of bachelor's degree. Most of them worked in private companies, with the average salary
per month at 7,001-12,000 Baht

2. Regarding to tourists’ behavior, motivation in reason was that the Ampawa floating
market is the tourist attraction, and the emotional motivation was that the tourists would like to see
the local lifestyle by visiting in weekend. The tourism style was the natural trip. The average of trend
to tell others to visit Ampawa floating market was at very high level at 4.39, and the average of the
repeated visit was at very high level

3. Regarding to media perception for tourism, tourists mostly got the tourism information
from friends and neighbors at 1-2 times/year

4. Regarding to tourists’ behavior, it was found that tourists who were different in
occupation, and in salary per month had different motivation, different frequency to visit Ampawa
floating market, different trend to tell others to visit Ampawa floating market, and different repeated
visit at the statistical significant level of 0.05.

5. Regarding to the analysis of perception and expectation comparison of tourists, it was
found that the level of expectation toward tourism management in term of tourism resource and
service was higher than the real perception, which means that tourists were not satisfied with tourist
management of Ampawa floating market in Samutsongkram province in all terms.

6. Regarding to the real perception analysis, it was found that if tourists perceive the
tourism management in term of tourism resource, they tend to repeat their trip more than the

perception toward service.



