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The propose of this research is to study Thai Tourists’ Attitude and Behavior
Affecting Domestic Travel Package Tour in Bangkok Metropolitan Area. The samples, used
in the study, are 400 Thai tourists. Questionnaires are used as the method of collecting
information. Statistics used in data analysis are percentage, average, standard deviation,
t-test, analysis of one-way variance, the pair differences are analyzed by using LSD method
and calculation of Pearson Product-Moment Correlation, and all of these protocals are
analyzed through SPSS for Windows version 11.5.

According to the research, we are found as follows:

1. The most gender of Thai tourists were female more than male equal to 57.5%,
age between 20 — 29 years equal to 71%,held Bachelor degree equal to 71.25%,the
average income per month were 5,000 — 10,000 baht, were student equal to 54.5 %, and
single status equal to 86.25%.

2. The acknowledging of overall information of Thai tourists is at the moderate
level. And the Acknowledging of information has low positively related to behavior with
statistical significance .05 level to the number of times that went to Domestic Travel Package
Tour in 3 years ago and the number of day that spent for Domestic Travel Package Tour,
except the traveling cost per time are not correlated.

3. Attitude of Thai tourists the overall is at a good level. And attitude of Thai
tourists are not correlated with behavior of Domestic Travel Package Tour.

4. Behaviors showed that the best period of traveling is April until May equal to
54.0%. The 53.7% family was persons who had the most influence for traveling. The most
like of travel place was sea place equal to 68.75%. The most of them usually went to travel
with friends. The most offers’ Thai tourists of Domestic Travel Package Tour from agency are
good impressions of services, take care equal to 25.2%. The number of times that went to

Domestic Travel Package Tour in 3 years ago is average 1.65 times. The number of day that



spent for Domestic Travel Package Tour is average 3.34 days and average traveling cost
per time was 4,921.20 baht.

5. The motivation of Thai tourists the overall is at the moderate level the means of
which were 3.37, and highest level of motivation is relaxation and recreation, which showed
the means 4.45 and 4.24.The motivation factors to tourists has low positively related to
behavior with statistical significance .05 level to the number of day that spent for Domestic
Travel Package Tour and other aspect are not correlated

6. The valuation of Thai tourists the overall is at a good level the means of which
were 3.52 and the highest level of valuation is sea, island the means of which were 4.34.The
valuation factors are not correlated with behaviors of Thai tourists to Domestic Travel
Package Tour.

7. The differences of gender, age, education, income, occupation, monthly
income and status had no different affected to Thai tourist behavior of Thai tourists to
Domestic Travel Package Tour.

8. The differences of age, education, income, occupation, monthly income and
status has affected to Thai tourists behavior are domestic travel package tour at statistical

significance .05 level.



