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This research aims to assess the tourism situation of Chiangmai Night Safari and
to identify the strategies for the development of ecotourism for Chiangmai Night Safari. The
research was conducted using both qualitative and quantitative methodologies. The data
collection tools included a structured interview and a questionnaire. The qualitative was
done through the interview of 15 informants from government sector and 30 from private
sector/entrepreneurs. The quantitative was done by questionnaire gathering data from 400
informants; 200 of them were tourists and another 200 are community members.
Cumulatively, the total number of samples was 455. Descriptive statistics was used for
data analysis, which comprised the percentage, means and standard deviation.

The research findings showed that, at present, the arrangement of tourism
resources, environments and the landscapes is not naturalistic enough. The living space for
animals are still confined and not naturalized. Personnel still lack working skills and
expertise. The management and operation procedures are quite bureaucratic. The
organization has been divided into small functional departments that work independently
from each other. Therefore, their performances are rather passive instead of proactive. The
building up of the awareness about ecotourism, and the learning process and activities
related to ecotourism should be encouraged. Most of local communities have not
participated in the activities of Chiangmai Night Safari. The public relation lacks continuity
because the PR activities are emphasized only at the time of festivities. The local
community viewed that marketing strategy, the invitation for investment of entrepreneurs,
and the facilities should be improved towards an international standard; and the mass
transit system should be developed as well.

The researcher has proposed the following 8 strategies for the development of
ecotourism for Chiangmai Night Safari:1) The arrangement of tourism resources,
environments and the landscapes; 2) Human resource development; 3) General
management and operation; 4) The building up of awareness, learning process and
activities; 5) The promotion of local community’s participation; 6) The promotion of PR
activities and the marketing activities for tourism; 7) The promotion of entrepreneurs’

investment; and 8) The improvement of services and facilities.



