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The research aimed study about impact, which is occurred by Tourism Promotion
Policy. The samples compose of four groups; 1) persons who involve with tourism officers at
Koh Sukorn, which are government officers who works at Palian district, Trang Province, 2)
tourists who are traveling at Koh Sukorn, 3) business ownerships, and 4) local people, totally
155 samples. The research instrument is questionnaire. Statistic, which is used for analyzing
data, is percentage, average, mean value, T-test and T-distribution

The concluded results were as follows:

1. In the opinion of Tourism Officers, Business ownerships and local people of
Tourism Promotion Policy are in very agree level in the overview.

2. The impact of Tourism Promotion Policy, in the opinion of Tourism Officers,
Business ownerships and local people shown that agree level in the overview.

3. Tourism officers, tourists, business ownerships and local people who have
different sex and age, will have different opinion with Tourism Promotion Policy without
statistic significant. On the other hands, tourism officers, tourists, business ownerships and
local people who have different opinion educational degree, career, monthly income and
current resident. They will have different opinion with Tourism Promotion Policy under
statistic significant at 0.01 levels.

4. Tourism officers, tourists, business ownerships and local people who have
different sex, age, status, career, monthly income and current residential, will have different
opinion with Tourism Promotion Policy under statistic significant at .01 levels. For tourism
officers, tourists, business ownerships and local people who have different education level

will have different opinion with Tourism Promotion Policy under statistic significant.



