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The research aimed 1) to study the context of Taling Chan Floating Market,
2) to study the setting up Floating Market Standard for ecotourism, 3) to compare
between Floating Market Standard for ecotourism and Taling Chan Floating Market at
present and finally, 4) to propose a strategic plan for enabling Taling Chan Floating
Market to meet the standard. Data were collected by using resources audit, questionnaires,
and opinion survey. The samples consisted of local people, tourists, merchandisers,
community leaders and government officers. Data were analyzed by content analysis,

percentage, mean, SD and t-test.

The findings were as follows:

Floating Market Standard for ecotourism consists of five parts - Physical attraction
Hospitality and attraction management Sociality and culture Environmental quality and
Economy. The comparison Floating Market Standard with Taling Chan Floating Market
standard were statistically different in every part.

Strategies for Floating Market standard development had 5 parts as the
followings: 1) to develop physical attraction, 2) to develop hospitality and attraction
management, 3) to develop social and culture, 4) to develop environmental quality, and

5) to develop economy.



