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There were four main objectives of this research. The first objective was to study
the situation and the potential of the health promotion tourism in Bangkok metropolitan area.
The second objective was to study the health promotion tourism behavior of tourist in
Bangkok metropolitan area. The third objective was to analyze the personal factors and the
marketing-mix factors that affected the health promotion tourism behavior of the tourists in
Bangkok metropolitan area. Finally, the objective was to study the problems and the
suggestions to improve and develop the health promotion tourism.

The sampling consists of 385 tourists who were traveling the health promotion
tourism in Bangkok metropolitan area and 15 health promotion tourism service places in
Bangkok metropolitan area. The questionnaires and the interview forms were used as the
tools to collect the data and to analyze the data using Content analysis, SWOT analysis,
frequency, percentage, mean, standard deviations, Chi-square test, T-Test and One-way
ANOVA.

The research results showed that:

1. The health promotion tourism service places in Bangkok metropolitan area use
the marketing method by emphasizing the Traditional Thai Massage and the service minded
staffs. The situation of the number of the health promotion tourists is increasing in the
moderate income people and it is increasing more than 50% yearly. Moreover, Bangkok
metropolitan area has the potential to develop this kind of tourism because of it has the
appropriate economic factor, infrastructure and the tourism resources. In the same time the
government also supports the health promotion tourism very much. The important problems
of the health promotion tourism are the standard of the service, the staffs and the public

relations.



1. Most of the tourists, who were traveling the health promotion tourism in Bangkok
metropolitan area are female, aged 41-60 years old, single, hold a bachelor degree,
working as private company employee and had income 20,000-29,999 Baht per month.

2. Most of the tourists, who were traveling health promotion tourism in Bangkok
metropolitan area, were travel on the weekend or the official holidays with friends,
boyfriends and girlfriends, spent 500-1,500 Baht, overnight traveling, traveled 1-2 times
yearly. The main purpose of the traveling was to relax or release the stress and the most
popular service was the Traditional Thai Massage.

3. Most of tourists, who were traveling health promotion tourism in Bangkok
metropolitan area, had the opinions about factors affecting the health promotion tourism
behavior in all aspects at the high level.

4. To analyze the factors affecting the Health Promotion Tourism behavior of
tourists in Bangkok Metropolitan Area showed that

Age was statistically significant associated with the price aspect, place aspect,
promotion aspect, process aspect and the physical evidence aspect and also statistically
significant associated with the traveling partner and the expense.

Education was statistically significant associated with the product aspect, price
aspect, people aspect, process aspect and process aspect and also statistically significant
associated with the expense and the length of the traveling.

Income monthly was statistically significant associated with the place aspect,
promotion aspect, people aspect and process aspect and also statistically significant

associated with the traveling partner and the expense.



