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Sommai  Theingthae. (2006). Guidelines on Ecotourism Marketing Development for
Japanese Senior Tourists in Bangkok. Master's Project, M.S.(Ecotourism Planning
and Management). Bangkok: Graduate School, Srinakharinwirot University. Project

Advisor: Dr. Annop Phothisuk.

The study of guidelines on ecotourism marketing development for Japanese senior
tourists in Bangkok aims to 1) study touristic behaviour,need,interest,and opinion of
Japanese senior tourists  2) study government section and tourist-related business owners’
opinion and attitude towards Japanese senior tourists 3) study area of tourist attraction that
Japanese tourists popularly visit, such as Ratanagosin Island areas,Silom road,Siam
shopping centers, and Sukhumvit road 4) analyze potential of environment,social,and
economic of the tourist attraction that Japanese tourists popularly visit, such as Ratanagosin
Island areas,Silom road,Siam shopping centers, and Sukhumvit road 5) study the guideline
on ecotourism marketing development for Japanese senior tourists in Bangkok.

This study employed qualitative research and the tools were in-depth interview and
observation. The in-depth interview was employed with 3 groups of informants, which were
government/ state enterprises officers, tourist-related business owners, and Japanese
senior tourists aged over 50.The sampling total of 51 persons. This study also observed the
area of tourist attraction and analyzed the data by using descriptive statistics.

The finding of the behaviour, need, interest, and opinion of Japanese senior tourists
showed that most of them, both male and female at the age of 50-60, were mostly
interesting in travelling activity. Male tourists had experience in travelling in Bangkok and
often travelled on the holidays for the period of 7-10 days. In addition, male tourists had
average expenses higher than female tourists. The motivation for travelling in Thailand were
that Thai people were friendly and gentle, so they wanted to come back again for a long
staying in Thailand after their retirement. The tourists at the age of 61-70 and than 70 were
interesting in long staying in Bangkok. They were interesting in staying in apartment and
they needed the security in term of health and property, wanted to be healthy, wanted the
facilities, wanted the good environment, wanted the health care, wanted the cost of

residence destination and traveling expenses to be different depending on income, wanted



special price, liked cheap goods, didn't like package shopping, and wanted to travel in
another provinces. The tourists at every age were interesting historical, archaeological, and
traditional, culture, entertainment and health tourism destination, got traveling information
from internet, brochures, friends or cousins, traveling guide book, and travel companies.
The problems that the tourist always faced were communication, communicating
boards/direction boards, traffic, transportation/ drivers, travel guides, seller behaviour, and
problems from buying, which are the threats of tourism marketing in Bangkok.

The result of studied area indicated that Bangkok had potential of tourism, which
could support Japanese senior tourists but it still not enough facilities, security, and
appropriate management which should be developed to be ready for tourism service of
Japanese senior tourists.

The analysis of potential of tourist attraction found that the strengths of Bangkok
were that Bangkok had high potential in tourism. It had excellent history, tradition and
culture and it had many tourism attraction. The cost of living was low and had facilities in
term of public utility. However, it still had problems and outside obstacles, that were the
insecurity inside country, variation of world economic, which made the tourists not confident
and slowed down the tourism in Bangkok. Moreover, there was a high competition in tourism
both in Thailand and in other countries. At the same time, the weakness of travelling in
Bangkok was that there was no guidelines on ecotourism marketing development for
Japanese senior tourists in Bangkok to attract Japanese senior tourists to increase travel in
Thailand. This was the opportunity to create career and increase income in our country.
Therefore, government section and related-tourists business owners should have marketing
development strategies in term of the introduction of tourism products, places, promotions,
price of products, service process, personals, physical aspect of Bangkok, special package
arrangements to focus on Ecotourism, which response the need of tourists. Every section
should has service mind on behalf of good host country, make them trust and also solve the
tourism problems to sustainable ecotourism marketing development for Japanese senior

tourists in Bangkok.



