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Chaveevan Trichada. (2006). Factors Affecting Night Life Behavior of Thai Teenagers
in the Liberty Plaza Building, Sukhumvit 55, Bangkok. Master Project, MBA.
(Marketing). Bangkok : Graduate School, Srinakarinwirot University :

Dr. Warangkana Adisornprasert.

The purpose of this research is to study factors affecting night life behavior of
teenagers in Liberty Plaza, Sukumvit 55, Bangkok. The sample consists of 385 teenagers
who are 20-25 years old and have been going to Liberty Plaza. Questionnaire is used
as a tool to collect the data. The data are analyzed by using Statistical Package for
Social Science for Windows version 11.5. Statistical methods used in analyzing the data

are percentage, mean, standard deviation, Chi-square and Cramer’'s V.

The research results could be revealed as follows:

1. Most of sample teenagers are 22 years old female, single, studying
undergraduate level, students and have monthly income less than or equal to 10,000 Baht.

2. The overall perception factors have moderate influence on night life
behavior of teenagers. However, the overall motivation and learning factors have less
influence on night life behavior of teenagers.

3. The study of night life behavior of teenagers in Liberty Plaza, Sukumvit 55,
Bangkok show that most of teenagers come to the Liberty Plaza during the weekend
between the period of 10.01-11.00 p.m. with the visiting average of twice a month. The
main reason in visiting is for special occasion. Friends are the person who have
influence on making a decision as well as the person who come to the Liberty with.
The average spending is 301-600 Baht per time and they are mostly use the service of
Jam Bar.

4. Teenagers with different gender have affected on night life behavior in
terms of the period of visiting, the visiting frequency, the main reason in visiting, the
person who have influence on making a decision and the person who come to the
Liberty with.

5. Teenagers with different age have affected on night life behavior in terms
of the period of visiting, the visiting frequency, the person who have influence on
making a decision, the person who come to the Liberty with and the average spending.

6. Teenagers with different marital status have affected on night life behavior

in terms of the date of visiting, the period of visiting, the visiting frequency, the main



reason in visiting, the person who have influence on making a decision, the person who
come to the Liberty with and the average spending.

7. Teenagers with different current education level have affected on night life
behavior in terms of the date of visiting, the period of visiting, the visiting frequency, the
main reason in visiting, the person who have influence on making a decision and the
person who come to the Liberty with.

8. Teenagers with different occupation have affected on night life behavior in
terms of the date of visiting, the period of visiting, the visiting frequency, the person who
have influence on making a decision, the person who come to the Liberty with and the
average spending.

9. Teenagers with different average monthly income have affected on night
life behavior in terms of the period of visiting, the visiting frequency, the main reason in
visiting, the person who have influence on making a decision, the person who come to
the Liberty with and the average spending.

10. Teenagers’ motivation factors have affected on night life behavior in terms
of the date of visiting, the visiting frequency, the main reason in visiting, the person who
have influence on making a decision and the person who come to the Liberty with.

11. Teenagers’ perception and learning factors have affected on night life
behavior in terms of the date of visiting, the visiting frequency, the main reason in
visiting, the person who have influence on making a decision, the person who come to

the Liberty with and the average spending.



