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The purpose of this project is to study the personal data of the Middle East tourists,
tourist behaviors, reasons for traveling to Thailand, satisfaction towards services, comments
and suggestions, and to suggest some guidelines to promote and develop the Middle East
Tourist Market. The subjects and methodologies were divided into 2 groups. The
questionnaires were distributed to 53 tourists from 5 countries: UAE, Israel, Saudi Arabia,
Kuwait, and Egypt who stayed and traveled on Sukhumvit Soi 3, Soi 4, Soi 5, Soi 6 and
Khaosan Road.

The in-depth interviews were given to 20 hotel and guesthouse staff members in the same
area. A combination of frequency, percentage, mean, standard deviation, and descriptive
analysis were used to analyze the data. The results of the study reveal the following:

1. The typical individual from the Middle East region most likely to visit Thailand is
male, uses the English language, is 20 to 29 years old, is married, has a high level of
education with a bachelor's degree, and works as a company staff member. The annual
income before taxes is around 20,000 US $ -39,999 US §.

2. The purpose for coming to Thailand is mostly to travel with approximately 11 to
20 days/ trip. Most of them come along with their family consisting of 1 to 4 people. They are
mostly on their first visit, select to stay at hotels instead of guesthouses, and use mostly
stand-alone restaurants. They receive most of their information about Thailand from friends
and relatives.

3. Shopping motivates the Middle East tourist to visit Thailand more than any other
reasons. The epidemic of SARs and Bird Flu in the South East Asia region has the most
impact for the sampling group to select Thailand as a destination.

4. Most of the respondents are very satisfied with service from hotels, travel
agencies, restaurants, immigration officers, and facilities at tourist locations. The only area

that received a “fair” evaluation is the ability of the hotel staff to communicate.



5. The subjects have given various comments and suggestions which include: the
cleanliness of toilets and garbage in public areas. They also suggest that the concerned
organizations should make a map and list of Halal restaurants for the Middle East Toursit.
Lastly, the hotel staff members should have more efficiency in communication skills in order
to communicate effectively.

6. In doing in-dept interviews of hotel and guesthouse staff members, it is found that
the individual group’s facilities such as mosques, Halal restaurants, and Israeli synagogues
are not provided in the hotels or guesthouses because they are available in the public
areas. Most of them have an environmental preservation policy such as sanitary
management policy. However, there is no promotion of sales only a few of them have
discounted prices during the low season.

The hotel staff members express their opinions about the government management
policy that it should focus on cleanliness and zoning in the public areas. Moreover, deceit in
the tourist areas also needs to be solved.

The gquidelines to promote and develop the Middle East Tourist Market are
suggested in various areas as follows: 1.) Guidelines to create a positive Thailand image 2.)
Guidelines to develop communication ability of people who get involve in the tourism
industry as well as to develop the competitiveness of Thailand tourism industry among the
region 3.) Guidelines to develop natural attractions and promote attractions in the remote
areas 4.) Guidelines to support and promote tourism activities 5.) Guidelines to develop

transportation systems



