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The purpose of this research was to study the relationships between motivation factors in
the aspects of tourism and Traveling Behavior of Thai Tourists in Ubonratchatani Province.
Questionnaires were used to collect data of 338 Thai tourists who visit Ubonratchatani Province. The
data were analyzed by using percentage, mean, standard deviation, Chi-Square, t-test Independent
and One Way Anova.

Resuits of the research indicated that most respondents were female, single, less than 25
years old and had bachelor's degree. They were students with average salary of 10,000 baht or
less.

Most respondents preferred visiting the natural sites by their own car in the weekend. Most
of them spent less or equal to 5,000 baht per trip in average. They spent 1 - & days for traveling
each time and had visited Ubanratchatani 1 — 5 times.

Furthermaore, the respondents highly emphasized on motivation factors in aspects of
physical evidence of tourism attractions, service provider, service process, tourism information and

objective of travelling.

The results of the hypotheses testing at the statistical significance fevel of 0.05 are as
follows.

1. Gender has relationship with traveling behavior of Thai Tourists in Ubonratchatani
Province in aspect of vehictes and length of stay.

2. Age has relationship with traveling behavior of Thai Tourists in Ubonratchatant Province
in aspect of types of Tourism attractions, vehicles, visit period, average expense and length of stay.

3. Education level has relationship with traveling behavior of Thai Tourists in
Ubonratchatani Province in aspect of types of Tourism attractions, vehicles, visit period, average
expense and length of stay.

4. Occupation has relationship with traveling behavior of Thai Tourists in Ubonratchatani
Province in aspect of types of Tourism attractions, vehicles, visit period, average expense, length of
stay and frequency of visit.

5. Average monthly income has relationship with traveling behaviar of That Tourists in
Ubanratchatani Province in aspect of visit period, average expense, length of stay and frequency of

visit.



6. Marital status has relationship with traveling behavior of Thai Tourists in Ubonratchatani
Province in aspect of Tourism attractions, vehicles, visit period, average expense, length of stay and
frequency of visit

7. Physical evidence of tourism atiractions has relaticnship with traveling behavior of Thai
Tourists in Ubonratchatani Province in aspect of types of Tourism attractions, visit period and
frequency of visit

8. Service provider has relationship with traveling behavior of Thai Tourists in
Ubonratchatani Province in aspect of types of Tourism attractions, visit period and average expense

9. Process has relationship with traveling behavior of Thai Tourists in Ubonratchatani
Province in aspect of types of vehicles, visit period and frequency of visit

10. Information perception has relationship with traveling behavior of Thai Tourists in
Ubonratchatani Pravince in aspect of visit period, length of stay and frequency of visit

11. Objective of tourism has refationship with traveling behavior of Thai Tourists in
Ubonratchatani Province in aspect of types of Tourism attractions, vehicles, visit period, average

expense and length of stay



