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The research objectives are to study the media awareness of “Happiness” Project
influencing working people’s traveling behavior trend in Bangkok. The sample groups used
in this study is 400 working people, aged 15-59 years old who live in Bangkok.
Questionnaires are used to collect information and the data are evaluated using the SPSS
for Windows program. The Statistical analyses used includes percentage, means, standard
deviations and Chi-square test.

The finding revealed that most of samples are female, aged 25-34 years old,
single, with bachelor degree and monthly income of 20,001-30,000 Baht who work with private
company. The result of this research can be concluded as follows:

1. Total IMC of "Happiness” Project is in high level.

2. Media Awareness of “Happiness” Project for total advertising is in moderated
level and public relations is in high level.

3. Most of samples have never joined “Happiness™ Project because they have no
time. Another samples, joined "Happiness” Project in order to visit the important and
interested place. Main reason and selected to travel in the northem region of Thailand, the sea /
the island / the river, by private car. The Influential group or people of decision making is their
families. The Best time for traveling is in November—December the “Happiness” Project fee
expend 3,001-5,000 Baht per 3-4 day.

4. Working people with difference gender had affected on difference traveling
behavior trend of “Happiness”™ Project, the respect of the future traveling, the reason of
traveling and the region.

5. Working people with difference aged had affected on difference traveling
behavior trend of “Happiness™ Project, the respect of the period and time for traveling.

6. Working people with difference marital status had affected on difference
traveling behavior trend of “Happiness” Project, the respect of the expense for traveling.

7. Working people with difference educational backgrou_nd had affected on
difference traveling behavior trend of “Happiness” Project, the respect of the expense for

traveling and total day for traveling.



8. Working people with difference occupation had affected on difference traveling
behavior trend of “Happiness” Project, the respect of the expense for traveling and total day
for traveling.

9. Working people with difference monthly income had affected on difference
traveling behavior trend of “Happiness” Project, the respect of the period for traveling,
expense for traveling and total day for traveling.

10. IMC of “"Happiness” Project had influenced working people’s traveling behavior
trend in Bangkok, the respect of total day for traveling.

11. Media Awareness of "Happiness™ Project had not influenced working people’s
traveling behavior trend in Bangkok, the respect of the period for traveling, expense for

traveling and total day for traveling.



